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ABSTRACT
176051

The objectives of this study were to determine the behavior and satisfaction of vendors in
the walking street at Ratchadamnoan Road, Chiang Mai Province, and also ascertain their
willingness to pay rent after redecoration had been carried out by the Chiang Mai Municipality.
The sample size of this study is 200 observations collected by questionnaires using the simple
random sampling method.

The first part of the survey concentrated essentially on general data and the vendors’
behavior. Frequency and Percentage statistics were used for data analysis. The Rating Scale was
used to measure vendor satisfaction under the management of the Chiang Mai Municipality. And
the last part of this study comprised information on the vendors’ willingness to pay rent after
redecoration had been carried out by the Chiang Mai Municipality. The data were collected by
using the Bidding Games Question method.

The result from the first part of the study showed that 56 percent of the 200 walking
street vendors were female and 38 percent had obtained a bachelor’s degree as their highest grade
of education. Moreover, roughly 82 percent of them had participated in a non-primary occupation
such as selling cloths and house decorations in up to 26.1 percent and 22.1 percent, respectively.
In fact, the best selling product in the walking street was clothing items (27.5 percent).
Approximately 81.5 percent of the overall products in the walking street were made by the sellers.
While 40 percent of the vendors came to the walking street on Sundays and on festive occasions,
the other 60 percent came on Sundays only. Additionally, 86.5 percent of them had an individual
business and 80.5 percent sold non-OTOP products, with an average income of 2,541.37 baht per
day and 3,603.89 baht per day in the high season.

The outcome from the second section of the survey illustrated satisfaction with the
walking street, in particular, its location, opening day and time, environment, public utilities and
facilities, security. chances for vendors’ suggestion and government activities in festivals. As a
consequence, a mean of 3.68 vendors were grateful mostly for the opening day and time, while a
mean of only 2.69 showed satisfaction with public utilities and facilities. In addition, a mean of
2.19 and 2.23 was satisfied with adequate parking spéce and public lavatories, respectively.

Furthermore, the analysis of the vendors’ willingness to pay rent after improved
decoration found that the mean rate of acceptance was 19.66 baht a day with a range of 0 baht per
day to 100 baht per day.

The results of this study can be used by the Chiang Mai Municipality in creating
guidelines for further improvements to the walking street in order to finally make it 6ne of Chiang

Mai’s most important tourist attractions.





