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Abstract 

This research aimed to investigate the trend of the attitude of consumers in Bangkok 
toward Eco-cars. Sampling group was specified to 400 people in Bangkok who knew about the 
eco-car. Data was collected by the questionnaires; then, all collected data were analyzed by the 
use of descriptive statistics, consisting of frequency, percentage, means, Chi-square and 
Correlation analysis. 

The results showed that the majority of respondents were female, aged between 21 to 30 
years old, single, holding Bachelor’s degree or equivalence, working as employee or private 
company officer, and earning average monthly income between 10,001 to 20,000 baht. Their 
family influence their buying decision and internet is the most frequently source for finding 
information of Eco-cars. 

The results of the study on cognitive component presented that the respondents had 100% 
level of cognition towards eco-car. They knew that the Eco-car controls carbon dioxide emissions 
to less than a normal car, must come with the qualification to satisfy passenger safety standards 
for both front and side impact as specified by UN/ECE, Nissan "MARCH" , Nissan "ALMARA" 
are the Eco-cars and the government encourages using the Eco-car for reducing tax. 

The results showed that the attitude of consumers in Bangkok toward Eco-cars were 
product factors that the respondents paid heed to at the highest level were the engine efficiency, 
safe system and the rate of energy savings. Price factors, they considered the price of spare parts 



and the price of used cars. The factors concerning these distributors, they considered the service 
and information of the polite sale staff. The factors of marketing promotion were the discount or 
premium, benefits of showrooms and service customers and low deposit, repayment of long term. 

The result of the most optimum price of Eco-car of consumers in Bangkok was between  
450,001 to 500,000 baht. 
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 4.31 
 

  Chi-square Sig. 
 (place) 

1.    
2.    
3.  

 

 
31.670 
41.668 
23.904 

 

 
.000 
.000 
.001 

 

 
 4.31  
 (p < 0.05)   

      
 

 
 
 
 
 
 
 



 4.32 
 

  Chi-square Sig. 
 (promotion) 

1.  
2. /

 
3.   

 
1.   

 
52.983 
57.148 

 
31.025 

 
97.379 

 
.000 
.000 

 
.000 

 
.000 

 
 4.32  

 (p < 0.05)  
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123.163 

 
.000 
.000 

 
.000 

 
.000 

 
 4.36  

 (p < 0.05)   
 /  

    
 

 
 
 
 
 
 

 
 
 



 4.37 
 

  Chi-square Sig. 
 

1.  
2.  
3.  
4.  
5.  
6.  
7.  

 
22.441 
18.273 
31.754 
163.692 
18.779 
2.746 
15.559 

 
.001 
.001 
.000 
.000 
.001 
.601 
.004 

 4.37  
 (p < 0.05)  (p > 0.05) 

   
    

 
 

 4.38 
 

  Chi-square Sig. 
 

1.  
2.  
3.  
4.  
5.  

 
8.422 
13.472 
26.807 
22.160 
38.075 

 
.209 
.040 
.000 
.001 
.000 



 4.38  
 (p < 0.05)  (p > 0.05) 

  
   

 
 

 4.39 
 

  Chi-square Sig. 
 (place) 

1.    
2.    
3.  

 

 
18.307 
14.718 
21.493 

 

 
.001 
.023 
.000 

 

 
 4.39   

(place)  (p < 0.05)  
   

   
 

 
 
 
 
 



 4.40 
 

  Chi-square Sig. 
 (promotion) 

1.  
2. /

 
3.   

 
4.   

 
17.144 
11.154 

 
 

8.677 
 

41.830 

 
.009 
.084 

 
 

.193 
 

.000 
 

 4.40  
  (p < 0.05) 

/   
 (p > 0.05)  

 
 

/   
 

 

 

 

 



 6 

 

 4.41 
 

   
 

 

 
Sig. 

-.163 
.001 

-.001 
.987 

-.234 
.000 

-.165 
.001 

 
 4.41  

   
 95 

 95 
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 400     
    Chi-square 

 95%  

 

  1   400  
   21 - 30   

/  /  
 10,001 – 20,000   

  

  2  
   “  (100 %)” 

 “ ” (Eco car) 
,  “ ” (Eco 

car)  
  UN/ECE, Honda "BRIO", Nissan "MARCH" , Nissan "ALMARA" 

 “ ”  
 “ ”  “  

(75%)”  “ ” (Eco car)  
  “ ” (Eco car) 



 1,500 – 1,600 CC  “  (50-50)” 
 “ ” (Eco car)  5 /100  

 20  /  

  3 
   

  (product)   
  (price)   

  (place) 
   

 (promotion)     
  

 4  Eco-car 
   Eco-car  450,001 – 500,000 

 
 5 

  
   (p < 0.05)  

 (p < 0.05) 
  (place) 

 (p < 0.05)  (promotion)  
    

 (p < 0.05) 
/  (p 

> 0.05)  ,  
   (p < 



0.05)   
 (p < 0.05)  (p > 

0.05)   (p < 0.05) 
 (p > 0.05)  (place) 

 (p < 0.05)  (promotion)  
 

 (p < 0.05) /
  

 (p > 0.05) 
 6 

  
   

 95 
 95 

 
 

  
 

1.   400   
  21 - 30   

/  /  
 10,001 – 20,000   
    

 (2555) 
 



  31      
  20,000  

2. 
   “  (75%)” 
 “ ” (Eco car)  

    (2555)  
  

3. 
   

(price)   
    (2542) 

 
  

 

 

1.  

    

1.1  
   (product)   

  (price)   
 

 (place)    
 (promotion)   

   



 
 

1.2   Eco-car  450,001 – 500,000 
 

 

2.   

2.1  
 

2.2  
 

 

1.  
 

2.  
  

 



 

 . 2550. 
 ( )  . . 

.  

 . 2551.   . ( ) 
 http://www.ktb.co.th. (25  2554). 

 . 2555. 
. . 

. 

 .    I love Eco car. : , 
2553. 

  .    . 
  AEC . ( )  

http://www.energysavingmedia.com/news/page.php?a=10&n=114&cno=5198. (6  2557). 

 .  (Eco 
Car) . .  28   

 1 ( . . - . . 2554).  439-449. 

 .   . .2555 – 
2559.  2555.  

 . 2540 . 
. . . 
. 



 . 2542. 
. . . . 

  . 2550. 
. . .  
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( )  
  

 
………………………………………………………………………………………………………
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 4   6  
 1  
 2 

 (Eco-car)  
 3  
 4  Eco-car  

 1.  
    �  

1.  (  )  
1. �    2. �  

  (  ) 
  

2.  
1. �    2. �  

3.  
1. � 18 - 20     2. � 21 - 30  
3. � 31 - 40    4. � 41 - 50  
5. � 51 - 60   6. � 61   

4.  
1. �    2. �    3. � / /  



5.  
1. �   2. � /  
3. �   4. �  

6.  
1. � /     2. � /  
3. � /   4. �  
5. �   ………………………………… 

7.  
1. �  10,000  2. � 10,001 – 20,000  
3. � 20,001 – 30,000  4. � 30,001 - 40,000  
5. � 40,001 – 50,000  6. � 50,001  

8.  
1. �   2. �  
3. �     4. �   ………………………………… 

9.   

1. �     2. �  
3. �    4. �  /  
5. �     6. �  
7. �   8. �   ( )............................................. 

 2 
      Eco-car   
    �  

1.  “ ” (Eco car)   
 

1. �  (100 %)  2. �  (75%) 3. �  (50-50)   
4. �  (25%) 5. �  (0%)   
 
 



2.  “ ” (Eco car)   
1,500 – 1,600 CC 
1. �  (100 %)  2. �  (75%) 3. �  (50-50)   
4. �  (25%) 5. �  (0%)  
3.  “ ” (Eco car) 

  
 

1. �  (100 %)  2. �  (75%) 3. �  (50-50)   
4. �  (25%) 5. �  (0%)  
4.  “ ” (Eco car)  5

/100   20  /  
1. �  (100 %)  2. �  (75%) 3. �  (50-50)   
4. �  (25%) 5. �  (0%)   
5.  “ ” (Eco car)  

  UN/ECE 
1. �  (100 %)  2. �  (75%) 3. �  (50-50)   
4. �  (25%) 5. �  (0%)   
6. Honda "BRIO", Nissan "MARCH" , Nissan "ALMARA"             
“ ” 
1. �  (100 %)  2. �  (75%) 3. �  (50-50)   
4. �  (25%) 5. �  (0%)   
7.  

      “ ” 
1. �  (100 %)  2. �  (75%) 3. �  (50-50)   
4. �  (25%) 5. �  (0%)   

 
 
 
 



 3  
    �  

 

 (product) 

  (Eco-car) 

     

1.       

2.       

3.       

4.       

5.       

6.       

7.       

 
................................................................................................................................................................ 

 

 

 

 

 



 (price) 

  (Eco-car) 

     

1.       

2.
 

     

3.       

4.       

5. 
 

     

 
................................................................................................................................................................ 

 

 

 

 

 

 

 



 (place) 

  (Eco-car) 

     

1.   
 

     

2.   
 

     

3.  

 

     

 
................................................................................................................................................................ 

 

 

 

 

 

 

 

 



 (promotion) 

  (Eco-car) 

     

1.       

2.
/  

     

3.  
 

 

     

4.  
 

     

 
................................................................................................................................................................ 

 4  Eco-car  

    �  Eco-car 
 

 1. � 300,000 – 350,000  2. � 350,001 – 400,000  

 3. � 400,001 – 450,000  4. �450,001 – 500,000  

 5. �500,001 – 550,000  6. �550,001 – 600,000  

 7. �600,001 – 650,000  8. �   ( )............................................. 
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