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Independent Study Title: Consumer’s Purchasing Behavior on Nursing Bottle for Infants:

A Case of Bangkok and Metropolitan Area

Author’s Name: Mr. Soraphun Lersumitkul

Degree: Master of Business Administration

Independent Study Advisory Committee:
Assistant Professor Dr. Nattharika Rittippant, Chairman
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Dr. Opas Piansoongnern, Member
Abstract

This study aims to study (1) consumer’s purchasing behavior on nursing bottle for
Infants; and (2) the Marketing Mix (4PS) that affects on consumer’s buying behavior on
nursing bottle. The population of the study is people who reside in Bangkok and
Metropolitan area. Four hundred structure questionnaires were distributed to people in
Bangkok and Metropolitan area according to the convenience sampling method. Then, data
were analyzed by using frequency, percentage, mean and Standard Deviation, while
hypotheses were examined their relationship between independent and dependent
variables by Pearson’s Product Moment Correlation Coefficient.

This study found that the majority of respondent was female aged between 31-35
years and most of them hold bachelor's degree. The average income per month ranged
between 15,000 - 20,000 Baht. According to the marketing mix factors that influence
purchasing behavior, the study revealed that the safety standard product with BPA Free was
highly demanded, while the hypothesis testing found that the distribution channel and
market promotion factors had significant relationship with consumer purchasing behavior at
statistical level at 0.05
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We991984 : Philip Kotler and Gary Amstrong, Market an Introduction (New Jersey :

Prentice-Hall, Inc, Second Edition, 1990) p.143.
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4. M3aEsuN1IRan (Promotion)
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n1sanaulada (Purchasing Decision Views)

Snwmrnisdaduledie  (Decision  Views) wwiefla n1sienfanssuainaesnaien
(Schiffmand & Kanuk, 2004) iioyaraiinindenlunisindulate sewinsanmandud yanaegly
sewiunnegiisudufenhnsiadula e 4 Usznslumsinauladevesduilng (Four Views Of
Consumer Decision Making) Msfinwnasall axfinnsanfiavimudrdnyAeadestuang uagisnsd
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AUslaa 4 luaa fie

dou a = a .
1. yapandeduladelasfainmueiAsygia (Economic Man Theory)
dt&li’ ) v LY a Y o A 1 a Y (3 A A
o dduslaaldvdanmeralun1sussiiu daaduniadenusasnandue uagidanniaden
= g v ! . N vee U 1 Y oa o = = 2
Felviyarasan (Schiffman & Kanuk, 2004, p. 551) lumailldgananit guslnaagadlsiomaden
a o ¢ = v o w | 2 ¢, v a Y o A
HandauestanInsanazdaduisazmadenlusUvesselevi (Tof) uazdaiduiiionne
= Ao
\Wanninnan

2. yanpaniniulatalasadasniuyanadu (Passive Man Theory)
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Kanuk, 2004) t;ﬁu’%lnmflu@t,lﬁﬁzgm lnegusInALAUMIHERNT I KAUINTNNEUANBIAIINABINTT

° ] & Y A P A v = Y] a a v
sUsuuaesildunszuiunisde wazduilnarumuazussdivtoyaifedtunisifenasndua wag
FonvesiudUan dedndussuunsvuiunmsvestoyavedguilan

4. yapaaaduladedisersual (Emotion Man) fuslaavinnisandula lasedeinaue

Aaefitiaveuslng visenuIandium W arusn auniagiila (Schithman Kanuk, 2004) 113
g

AfloAMUIAN YSeaNTUNYRIUILAA WaKuIlnalinn1sAnaulate lnue1due1sualdanisAum
Toyanaunsvetioy

UIYLALITIUNTTUNNEITDY

1%
a o

v ¢ a a ¢ = Y Y a Ql ¢ A = Y
ASUE Seedsused (2554)  msAnwiAuALuURdstiiingUsyasaieAnwiUadedu
Uszauniseainiiinaseguilaaluginaidios Janiadednd lunistedidendiiagudmsunisn
Tngvinnisiiudeyanduilaalunewdendedul 1w 381 18 wanideyanliudnsgilag

TadRganssaun Usenause Aa1ud Sesay wazAlade adanaaausiegaiidudasemaiu A-na
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Wuuaeuay (Questionnaire) Ainsideyalasldlusunsudnsaguneadinnldlunsiinseidoya
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16. YadudesiinnuAniiuaudifeunn fe Jads msdiausduaivesntinguyied

Adudrumilangdladenisidentoriauy ALade (3.58)

o v A

17. YadudeaiinuAniiusmeann fe Jade Mudnastevinun AAaediuauley

daasunisnanegluvneiiu Wy N15TuInveIRanI AYERNee ALage (3.45)

18. Yadeiiflenudnadiumeuin fe Jade nseenwuvdudaielul sums vonyaea

au wu e Ivdevinuugulvaidy (3.20)

NAADUALNAFIY

HANINAHOUANLAF Y

anuAguten 1 YadudrulszaunnansnainausvinuuilinuduiussengAnssuiondevinuy
U U A 1

nauveIUnAaIvso

Ho: UaduaudssaunenisnainduivinuulifinnuduiussengAinssuidondevinuunguves

AunAsevely

Ha: Y9daiudszaunenisnaindumvinuuiinnuduiusaeng Anssuidendeavinuunguves

AunAsevely

a | =i
HHUAFIULBUN 1.1

Ho: UadeanundniualidanuduiusiungAnssudendouinu

Ha: Jadumundndusianuduiusiunginssuaondovinu
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MITNN12  WEAIAUANNUSTZUININGANTTUADN TRV I UL MUNAuTaTa UNER foud

Correlations

Product Behaviour
Product Pearson
. 1 .041
Correlation
Sig. (2-tailed) 417
N 400 400
Behaviour Pearson
.041 1
Correlation
Sig. (2-tailed) 417
N 400 400

**_Correlation is significant at the 0.01 level (2-tailed).

91NAITNIN 12 NINAdeUAMNFUTUSTENITdEiuNEn AU A UNgANIINEDNTTIAUL WUT

'
aada (% L% o w

fuUsniaesialufinnudunusnisaianseautodng 0.01 (A1 Sig. = 0.417) Jwinlieeusu
AUUAFIUMAN (Ho)  wavUfiasanufignuniside (Ha)  lesdliAndudsednsanduius (Pearson
Correlation %30A1 (1) 91 0.41 GevilAviuinbifianuduiudsszninedadeosmundndudidungingsu

N1SLABNTDVINUL

ANRFIUN 1.2
Ho: YadpausalidauduiusiungAnssunisidentovanuy

Ha: Uadaiusialanuduiusiunginssunisidendouinu
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AN 13 WAAIANUALNUSTEMINaNSAnaUladanlgusN153 U881 1wUNA1LTaeAIUS1IAN

Correlations

IPrice Behaviour
Price Pearson Correlation |1 -.032
Sig. (2-tailed) 518
N 400 400
Behaviour Pearson Correlation |.032 1
Sig. (2-tailed) 518
N 400 400

PNA15197 13 MIsnageuaEdiiussenittadediusatunginssunisidendorinul wuindn

wsitaaaslalinnuduiudmeadflisesutedidy 0.01 (A1 Sig. = 0.518) Suilfpeusuauuigiu
wan (Ho) wasUfjiasauuignuniside (Ha) Inedirdudseavsandunius (Pearson Correlation 5o

A1 (1) 91 0.32 Foviliiunbififiauduiusiusenintademeiunadunginssunisidenievin

Ul

auufigIudesi 1.3

Ho: Jadamuraminisimielinnuduiuslungfinssunisiaentavinu
Ha: JaduanudoanisnisdmuisianuduiuslungAnssunisidendovinuu
A13199 14

LAAIAINFUNUTTEWIINGANTIUNTEONTOVINUNT L UNANTITEAUYDINIINITIINUE

Correlations

Place Behaviour
Place Pearson Correlation 1 606
Sig. (2-tailed) .000
N 400 400
Behaviour Pearson Correlation  |.606 1
Sig. (2-tailed) .000
N 400 400
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**_Correlation is significant at the 0.01 level (2tailed).

PNA15199 14 mimaaummﬁuﬁuéiwiwﬂﬁaéﬁusﬁaqmqmiﬁmmaﬁ’quaﬂismmﬁaﬂsﬁa
WU WuIdhulsTaeeiairuduiusneaaafissRuteddy 0.01 (1 Sie. = 0.00) Swwily
Ufiasanufgiundn (Ho) wazepufuauufgun1side (Ha) TnefAduuszavsanduius (Pearson

[%

Correlation w3 (r) 7 0.606 wiliiuindudsin 2 fanuduiusiuegluseAunaugs

auuRguEan 1.4
Ho: Uadamunisduaiunisnainlulinuduiusiungfnssunisiaentovinu

Ha: Taduaunisdaaiunisnainlanuduiusiunginssunisiaendevinuy

A13199 15 WARIANFUNUSIZINNGANTINNISEDNTOVINULTLUNAIUTITBAIUN T LT

N13AAA

Correlations

IPromotion Behaviour
|Promotion Pearson Correlation |1 627
Sig. (2-tailed) .000
N 399 399
[Behaviour Pearson Correlation .627** 1
Sig. (2-tailed) .000
N 399 400

** Correlation is significant at the 0.01 level (2-tailed).

[

910915199 15 nsnedeuauduiussznintadesunisdaasunisnaindanuduiuswgfinssunisiaen

[ o w

FvIul WU UIIERIfIlinudNTusSadAnseautedAgy 0.01 (A1 Sie. = 0.00) Fwhlwufas

AuNAgIUVEN (Ho) wazeauSuauuAgIunisIdy (Ha) Ineiladudssansanduius (Pearson Correlation %50

[
v v o = 1

AT 710627 Fwihlmaundanuduiustusuduuseansanedu seuinatladenisdaasunisnaianay

NANIIUNISIEONTRVIAUNANNFUTUS Ul UTTAUES
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MNNINAdeUdNUsYANSanduus {Idelavinsiinsginsannsy w38 Regression Analysis tiie
WINTUBNINAVBIFLUTDATE Inelinan1sIAs1ei Al

A519% 16 MsuEnsAIATEREuUsEENSlunSannee ( Regression Anaylsis)

Regression
Descriptive Statistics
Mean Std. Deviation N
Behaviour a2.0727 6.21493 399
Product 10.1353 1.59828 399
Price 8.9624 1.97626 399
Place 12.2632 1.83993 399
Promotion 12.0025 2.07219 399
Correlations
Behavio | Produc Promoti
ur t Price | Place on
Pearson Behavio
. 1.000 .043 -.033 .606 627
Correlation ur
Product 0431 1.000 .589 .094 114
Price -.033 5891 1.000 .036 .028
Place .606 .094 .036| 1.000 .540
Promoti
627 114 .028 .540 1.000
on
Sig. (1- Behavio
197 .259 .000 .000
tailed) ur
Product 197 ) .000 .031 .012
Price .259 .000 : 237 .287
Place .000 .031 237 . .000
Promoti
.000 .012 .287 .000
on
N Behavio
399 399 399 399 399
ur
Product 399 399 399 399 399
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Price 399 399 399 399 399

Place 399 399 399 399 399

Promet 399 399 399 399 399

on

Variables Entered/Removed’
Variables Variables
Model Entered Removed Method
1 Promotion,
Price, Place, .| Enter
Product”’
a. Dependent Variable: Behaviour
b. All requested variables entered.
Model Summary
Adjusted R Std. Error of
Model R R Square Square the Estimate
1 706" .498 493 4.42532
a. Predictors: (Constant), Promotion, Price, Place, Product
ANOVA’
Sum of Mean
Model Squares df Square F Sig.
! iegressio 7657.001 a| 1914.250| 97.748| 000"
Residual 7715.891 394 19.583
Total 15372.892 398

a. Dependent Variable: Behaviour

b. Predictors: (Constant), Promotion, Price, Place, Product
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Coefficients

Standar
dized
Unstandardized | Coefficie 95.0% Confidence | Collinearity
Coefficients nts Interval for B Statistics
Std. Lower | Upper |Tolera
Model B Error Beta t Sig. | Bound | Bound | nce | VIF
1 (Const
12.924| 2.041 6.332| .000 8911 16.936
ant)
Produ
; -.041 173 -011| -.238| .812 -.382 299 .643]1.556
C
Price -
-.163 139 -.052 241 -.437 110 651 1.536
1.173
Place 1.282 .143 .379(8.944| .000 1.000 1.563 708 1.413
Promo
. 1.276 128 4251 9.997( .000 1.025 1.527 7041 1.421
ion

a. Dependent Variable: Behaviour
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Collinearity Diagnosticsa

Variance Proportions

Mod Dimensio | Eigenval [ Condition | (Constan

el n ue Index t) Product | Price Place | Promotion

1 1 4.919 1.000 .00 .00 .00 .00 .00
2 .047 10.277 .00 .03 32 .06 .10
3 014 18.636 15 .35 .56 .00 .34
aq 012 20.321 .02 25 .09 .56 55
5 .008 24.265 .82 37 .02 .39 .01

a. Dependent Variable: Behaviour

AINANTNAABUNITOANDYNUIULAATAILITONSN AU L TUDNTNAaVD IR USd1uUSEal

A15HANA LALA AILUSHANA S FHIkUITIAN FIUSTRININITIINUE WAz IbUINISAESUNITUNE

finarongAnssunisidendovinuninnisn leseuaz 49.8 (A1 R Square) Tnefifuusdassiiies 2

=)

g aa

fisiavswaluluna Ranseunanen T-statistics Ao FuUTYeMINTImUne (Place) (B = 1.282, t
- 8.944, p < 0.05) fvaruidoturesiuusy 95% Cls 521319 1.000 uay 1.563 wazdanusnis
d83Un"15918 (Promotion) (B = 1.276, t = 9.997, p < 0.05) fitasmnuidesiuvessudsi 95% Cls
sewing 1.025 uay 1.527 lagdudsyniluaunsiusunuiifvesszuing Wefiarsanainel F-
statistics [F(4, 394) = 97.748, p < 0.0005] uaﬂﬁ]’mﬁ?uimLmaﬁhjLﬁmmmé’uﬁ’uﬁ‘ﬁ’uwﬁwrjwﬁjﬁa
WUs (A1 VIF = 1.556, 1.536, 1.413, 1.421 uazA1 Tolerance = 0.643, 0.651, 0.708, 0.704)

asU aunsanneeivanzan Ao
Behavior = a+0.379 (bs) Place + 0.425 (b,) Promotion + g,
WL
A1 Behavior Ao fLUIANL Y58 AMNENSal
A1 a Ao AAsT
A1 Place Way Promotion Ap AIRILUSDATY
M1 bs waz by Ao AMNRwesTf Ut TnvesfuUsBasy (Population parameter)

A1 e A ANANABNAAABUNLARINATITNEINTA]
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wugRoukuuasuaLdmuAniudsaudRsetiaduiunsduaiunismaalassaudiieaslu
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AuAuuuTenuA1eY Taefinnsanisduadunsnan Wy vesnufidinann egadu vinou (e
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seAutlydAty 0.01 (A1 Sig. = 0.417) FsvilviweusuanuRgIuman (Ho) wasUfiasauufgiunisive

(Ha) Inefedulsyansandusius (Pearson Correlation %38A7 1) 71 0.41 FWinlAWiIUINGWUTI 2

miANuduiusivegluszaulIunans
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aaa (% L% o w

apaflifiauduiusynadanseauiudAty 0.01 (A1 Sig. = 0.518) Fwvhliwauiuauufgiunen

a1 o

(Ho) uazUfjiasauufigiunisive (Ha) Ineliaduyssansanduius (Pearson Correlation %3061 )
71 0.32 fevhlidunldfifinuduiusiussninedadeniiusaiunginssunisidentiovinus
U999 uDI119N139A NN BAUNG ANTTUNTEON DV IA UL

v Y
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J938AUNSALASUNISAAA
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v o w

YINUN WUIFILUITER IRl AN usS e A seautadAy 0.01 (A1 Sig. = 0.00) wilw

o

= BN a £ [N

Ufiasanufgiuman (Ho) waseausuauufgiunisive (Ha) leededudssansandusius (Pearson

& 1 v
v aa a

Correlation 391 R) 7 0.0l FavilmiiunianudunusiuiuduUsyansnnetu seninstlade

N3ALETUNNIIAIALEE WOANTIUNITEDNTBVIRULAINFUNUSAUlUITEAUADUT9EA

Y

(Y 1 . 1o a £ o/
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[ LY
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Jaduarudeinianisdinuiedl | 0.00 8o35U 0.606 ABUYN9EY

AMUFURUSIUNGANTIUNITEDNTOUIN
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Jaduarunisdetasunisnanadl | 0.00 gousy 0.627 ABUYN9E
ANUANRUSAUNGANIIUNISIAINT O
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5.3 UaLaUDLLUY

5.3.1 UDLAUDLULNIINITUSUNS

mnmsinmiadudulsraumamanaindiidvinasenisdadulalunisidenteriaun nad
n1sAnwIngenm wazUsuana aunsoduldduiwimdunisiauisazysulie nmsiausdiu
UsraumanaelifisyAvsamiiiuanniy eneuaussanudosmsvesiuilnaligean Tnefinrsan
nmsinaulavesiuslon fedl
AUNEANN
PnuinmIniivasafenisinisiuseswnnsgiu Tannlusnsuwmd Tassagldlaludu aisldle
madunmnwdud nelduianssumeluladnsumdldlundnuaunlinnnty lnedsenas
Bosuas (BPA FREE) wonannil manaasaediniseenuuududnilil dduflareau azgan uagyinn
1nvan nanadndaneuiiaumuniudenisldiu msfieenuuuddu ananelvsiqnaonluudasy

ieRwanuaulalunsiiondevInul s1EdINTasnIsTuUIN A TLELAN

J998911991U57AN

may WelSeuiiiey duusenauddugaamnssuiiediu insegunasesseldaglidvingu
TugiuesulavesUszring AaluA19A951A7 TunateseAuveId 1 uINI18laveIUseyIns e

WisuieungAnssunsiaendouinui AIsAIsIAInugIUEelavelszns

J238911991UN1SIAI AU

VInuAnmMInitiguaminazmdoyafsafundn fausildmunules ludunesiun viedesmis
Online ATinNTa¥ 9 LUime vide depaulatl mu Social Network #ineq Wuteamaiigndnfumy
foyalunsidenteldiie uay dosmienisdadimite arsfiuandtonu Feasandudn Modem
Trade #1199 817 WU Robinson, Central, Tops, Max value, Makro, Lotus Judn@adentuns
Fendledudn lusnuhsesiunases lumadenderaauy

J998911991UYBIN9NNSALESUN1THANS

' a 1

uHNMINInSULEUDAUATLULVDILNANE TAgRINTUINTAUETUNITAANA LU VOIUUN

1 g = Y

AN BE1YY vidow 1Fe nszidiatendnurin insizveswauwmall unisilvdiaula lunis
duasunIInann meelgUNATRIUNEINANTT ATITOLNLIINVBILANTTAMAINIEL VIAULLAN
o o = | a o LAY o | v 1Y)
msnfdnanmdnazinisdauaiunsveiniaulaningvenialy wu nmsliduan Tsludu ansian
discount 1Uufanssu nsduasuuiuasiinn1ads duasufanssunisuie Baby Knowhow N3

AESUAINTIUMP AT AN ReIfuwLaLAN



48

5.3.2 U8LAUBLULN1I8ATIHa kU
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