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Abstract TE142917

The objectives of the research on Expenditure Characteristic for Product
Purchasing and Service Need of Foreign Tourists for Travelling in Thailand were
to (1) study expenditure need of foreign tourists for product purchasing, (2) study
tourism service need of foreign tourists and (3) find out a guideline for promoting
and developing local products in Thailand.

The studied informants were accidental sampled from the top 10 foreign
tourists who visited Thailand including Japanese, Malasian, Tawainese, Chinese,
Singaporean, Hong Kongean, British, American, Korean and German. They visited
Thailand in 6 provinces consisted of Bangkok Metropolitan, Chonburi (Pattaya),
Phuket, Chiang Mai, Songkhla, (Had Yai) and SuratThani (Samui Island). A
questionnaire used for interviewing was translated into 5 languages comprising
English, German, Chinese, Japanese and Korean. Qualitative data were analysed
by content analysis while quantitative data were presented as frequency and
percentage.

The research finding were as follows :

(1) Product Expenditure Need Most tourists enjoyed purchasing garment
products and souvenir at most followed by Thai handicraft and leatherwork,
respectively. The favorite garment products were colorful T-shirt, Batik and sarong.
Most tourists preferred purchasing products and souvenir for their own use to
purchasing them as presents for the others. The unfavorite products were jewelry
products among the Asean tourists due to expensive prices and furniture products
and woodencraft among the European and American tourists due to inconvenient
transportation.

(2) Tourism Service Need Most Asean tourists enjoyed entertainment
tourism in terms of nightclub, Discotheque, singing and dancing while most
European and American enjoyed culture and art tourism in terms of Buddhist
temple , lifestyle visiting and Thai culture and tradition. The second favorite tourism
among the mentioned tourists were tourism for health, Thai cuisine with herbal
ingredients, Thai traditional massage and SPA therapy massage.

(3) Guideline for Supporting and developing Local Products For local
products of both souvenir and various tourism service, most foreign tourists were of
the opinion that Thai uniqueness and the prosperity of tourism resources were
important issues. Therefore, an important guideline for developing local products
should focus on Thai uniqueness formulation as well as be aware of development

and renovation of natural resources for sustainable tourism.





