175174

Syfins Bomszqa 2549: Amifemsszsdniuitaninadenisdiiou,
ypaindnaothuna Tu Tabunnan@dsuss uminodvsssumans guisada
Wyannmmansumisdia maTuTagnisnu) e TuTadmsinm
sty ima T Tadmsinun Uszsmnssumsiid3oe: omsdnfntg suzio, Ph.
170 w¥h

ISBN 974-16-1258-3

¥y ¥
(4 I

Y Al o (d‘ y A w W femea o ' 11
msIsoasaiitiinglszasnmefinndeiemssznduiuinisninoasnisin

AomeninAmnaaniuma luTabuunsadsuss aninodosssumans guissda

» ]
nqudaetn As tinAnu Il 1 gomiuma TuTadunnnadiuss
invinutdusssumans quitada dau 240 au Tauldndnmives Krejcie uaz Morgan
J . ¥ - 1 L4 < J o ;
Faldnenmsguiesauuiudy mufusourandeyalduuneunuiditoadeiu

ungdnsizvideyalavidaiosas

Hams 3% w1 nduiseoeihumesnonnnimemde uazdedssnduiug

o 3

fisnswademndhdnuenindnynniigafe doynna Andiudooas 49.17 50sa01

- .-

20 Sulad aadiuevas 27.50 iy Amdiudevas 13.33 uiuthuilszanduiusuay

wiidonun Andiudosaz 4.17 uasingnszaoidos Anduiovas 1.66 ARy

The purpose of the research was to study the public relations media affecting
the students’ entrance into Sirindhorn International Institute of Technology, Thammasat

University, Rangsit Center.

The sample was 240 first year students of Sirindhom International Institute of
Technology, Thammasat University, Rangsit Center using Krejcie and Morgan Principle.
They were selected by accidental sampling. Data were collected from the sample by

questionnaire. They were analyzed by percentage.

The research found that the sample had more males than females. The public relations
media most affecting students’ entrance was personal media (49.17%). Next were
website (27.50%), journal (13.33%), advertising sign and newspaper (4.17%). and radio

broadcasting (1.66%), respectively.





