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ABSTRACT
176412

This study has 3 objectives. First, to study the structure of Motorcycle Retailing Business in
Meuang Distn'ct, Lampang Province. Secondly, to study factors affecting decision making of
purchasing motorcycle, and finally, to study purchasing behavior and satisfaction of buyers
regarding to Motorcycle Retailing Business in Meuang District, Lampang Province. |

Data are collected using 2 sets of questionnaires. The first set of questionnaires are used
to collect data from 6 firms, 3 small and 3 large, selling motorcycles in the Meuang District of
Lampang Province. Convenience in data collecting is used in choosing these 6 firms. The second
set otl questionnaires are used to collect data from 100 buyers who have purchased motorcycles
from these 6 firms. Accidental sampling is used for this group of buyers. Descriptive Statistics
are used to analyze data.

On the structure of the business the results of the study shows that firms in the sample
have been in business from 3 to 23 years. Their registered funds range from 600,000 — 5,000,000

Bath per enterprise. They have been registered as either single owner-proprietor, partnership or
company limited with employment ranging from 4-10 workers. The three larger ones have after

sale / repair service center. All six firms operate on their own land and buildings.

For monthly financial costs and expense of small and big firms, the ratio is 1:2.20,
with monthly income ratio of 1: 2.14 and monthly profit ratio of 1: 1.81.

On the study of factors affecting purchasing decision, the results of the study reveal that
product design and price are the most important, in order of importance respectively. For factors
relating to product itself, the most important are product brand name. The next important factor
relating to product is product color. For factors relating to price, the most important factor is the
price of motorcycle itself. Low interest rate on hire purchases is found to be next important .

As for buyers , the results of the sample show that most are males, 26-35 years of age
with bachelor’s degree. Most are business officers and workers with monthly income of 5,001-
10,000 bath. The main purpose to buy motorcycle is for own personal and family use. The use
varies between weekdays and weekends , averaging 5-10 kilometers on Monday to Friday, and 1-
5 kilometers on weekends.

Most buyers in the sample are satisfied with factors relating product and price ,but are

not satisfied with the factors relating to site of firms and sale promotion.





