13eN3398 wam. 19 3 a1fuh 3 Aumesu-funnu 2550 45

d ﬁld'. = = t
gnsmaninsivaoimpluganolasangnln
a1 A A ¢
AIMANHL: INFBIANIIDANDIDA
Strategies for Exploiting Special Media Towards New Advertising Business

A Case Study of Alcoholic Drinks

o = = 3
134 a3uaathy vazad 19dumm

UUNAINNTE WHINaaNvAaIvgda

Email: kunchaynoey@yahoo.com

unAnto
1 =L

-3 S o = ! ! o
gnsenaasns lrdadies Tugsia Tavanga Tna nsdidnu: nFesduueanasad

2 A

I~ awv a . . w
FumsITuFanmnm (Qualitative Research) fifnnilszasndiadnmdwmnumanzanlumslsy

=}

' f 4 a ! K4
asmsmangraneidaens Tawandiude vesginuniasdiuueanased Anyinanszn
) e cg ) 1 } = & A o
Hargdassandmaiulums lsuTousniugums lavand wdevasgstunsesauuaanaasa

o= o YA o = ' = A & o
Ny n g lddaday lugsia Tavangn Iy veagsnuniasauuaanagaa
3 Pl a 4 dgf . T 4 ad W o a
#2075 3TN 12 Ale 11 (Content Analysis) 11nUnAI TuFefaANN wazTTn15dun 1H0LE

o oow : i 2 4 ! 4 o
fin (In-Depth Interview) AUNGUAI89 4 ngufie 1) nqugsiuniesduuaanaged 2) nguiin
a a A o ¥ } ) @ ; w o %
Inaw mihnudedaTavan 3) nguiinInmsdumsdemsnisaaia uaz4) 1Wn Immsdm
¥ ¥ i ¥
MITAIA 3909 19 AW A2835n13@n 19 2 T50edn Wa 19 aulu 4 ngudedia uazka

a 2 i A A S Ay ' ! d

msdrnziimanu Tudedafiud nansTio wudr agmnehivansmuwazdadinisnivg

! < [y 4 2 A o ! v o !
n1s Tawan T 1ddunsudilymiasalsg@uiagi 19 §dumdantiavas daihng

¥
a =3

panszny vazilymlumsmiaaradfaiu Tudunisvoodmaasygie luainws
= o = o o Y
Taumwizaansgananu Tavan B ldganade sl Sugnamand lumanaumude taguwung

s

aw @ o 7 . | = a A ' =
paa NnwamsITeg I ldaianzuausial (Paradigm) TunmsduafuganafiFondt «gaf

1 =1

H 3 o ] 3 . 1 " B
NFB9ANLEaNBIRa 31 1N TBLHIIRT1111)” (The business of alcoholic drinks is “Nota Case of Sin™)

Abstract

Strategies for exploiting special media towards new advertising business : a case study
of alcoholic drinks is a qualitative research. Its objectives were to study measures of using laws to
control advertising media in the alcoholic drinks business and to study appropriateness, impacts,

obstacles including strategies for exploiting special media towards new advertising business to
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promote alcoholic drinks. Research methods were content analysis of press articles and in-depth
interviews with four sampling groups covering 1) business group working with alcoholic drinks
2) professionel group wroking with media 3) academic group working with marketing
communication and 4) marketing academics totalling 19 people. With above study, it was found
that the law is not appropriate since media control is not the main cause To selve the problems
reducing the number of alcoholic drinkers. On the contrary, it wouldbring impacts and marketing
problems resulting in overall economic growth, particularly in advertising business. This makes the
businesses need to adjust its strategies for media plans and marketing plans. According to the
investigation, the researcher established a business promotion paradigm called “the business of

alcoholic drinks is not a case of sin™
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