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Abstract

The objective of this is to build knowledge and perception toward credit card to avoid
citizen debt and to uphold economic security among Thai citizens, The research methodelogy is
qualitative research, consists of 3 paths as follows: documentary research, in-dept interview, and
focus group. From result of research, researcher found that there are main 4 institutions that can
build the knowledge and perception toward credit card as follows: Bank of Thailand (BOT.)
communicates and regulates the rules and regulations to credit card companies and commercial
banks. Credit Card Association communicates about security toward credit card using, credit card
fault, also using credit card via the Internet. Credit Bureau communicates about knowledge of
credit history for individual and how to collect credit history. Finally, Credit card companies or
commercial banks have roles to give credit card information such as interest rates, fees, grace

period, ete. and also communicate to build perception credit card knowledge toward credit card.
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