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Abstract

Applied Traditional Thai songs are composed of both messages and media. This form of
music is overlooked, but should be thought of as having great national value, because it has been
a part of our heritage for so long, and it gives us a great insight into our history. This research has
three objectives: to study the situation and potential of applied traditional Thai songs, to develop
a suitable program for the teenage group to study applied traditional Thai songs, and to find
strategies to present applied traditional Thai songs to the teenage group. The researcher included
the concept of Thai songs, consumer behavior, Thai culture, psychology of teenage, strategies of
publicity, communication process and diffusion of innovation theory. The methodology of this
research is a qualitative research. In-depth interviews with key informants of four were; producers,
investors, supporters and expertise. In total there were 20 persons. Also four groups of teenagers
were interviewed in focus groups. They were students who either liked or disliked applied

traditional Thai songs. In total there were 60 of them. The information that was gathered from
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in-depth interviews and focus group interviews was analysed and it was found that: 1) The situation
and potential of applied traditional Thai songs have been developed and applied through time since
the invention of Thai musical instruments and the application of singing and applied Thai songs.
The application of applied Thai classical music has many dimensions, such as the use of
international musical instruments to play traditional Thai songs , the use of traditional Thai music
instruments to play international songs, the use of Thai and intemational instruments to play
traditional Thai songs and the use of Thai and international instruments to play new songs. Each of
these dimensions is directed at different target groups. The research shows that whether the teenage
group adopts applied traditional Thai songs are depends on their up bringing. 2) The concept of
development applied traditional Thai songs is as. The four groups of key informants all agreed that
the government should set up an organization to promote applied traditional Thai songs. This could
also be done by: (1) the Ministry of National Culture who should find and support national artists,
and present their music to the public, (2) the Ministry of Education who should introduce applied
traditional Thai songs into schools curriculum so that students can analyses and create their own
ideas about applied traditional Thai songs, (3) the Thai Tourist Authority should actively promote
applied traditional Thai songs to other nations, (4) the Information Department should set up
a program to introduce applied traditional Thai songs to the teenage group, and (5) investors, such
as record companies should set aside some funds to support applied traditional Thai songs and
could use idols of teenage to promote them. The four groups of teenagers all agreed that record
companies should promote applied traditional Thai songs by the idols of teenagers singing and
performing together, for example Grammy Gold. Mass media should be alse available to download
directly form their websites. It is also proposed that a reality TV program based on applied
traditional Thai songs could be made. 3) The researcher analysed and used the information of the “Star of Elite”
consisting of 7E+2L+6I+5T+2E are constructed to promote applied traditional Thai songs to the

teenage group.
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