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 The independent study was aimed at exploring success factors of three publicly- 

listed companies that won the 2008 Corporate Social Responsibility Awards from the Stock 

Exchange of Thailand by examining their meaning of corporate social responsibility (CSR), 

patterns of CSR practices and CSR strategies. Two qualitative research methods were 

applied: Documentary study (Annual Report, Sustainability Report, Form 56-1 and each 

company’s website) and In-depth interviews with CSR practitioners in these companies : The 

Bangchak Petroleum Public Company Limited, PTT Public Company Limited and The Siam 

Cement Public Company Limited. 

  The research found that (1) Meaning of CSR : All three companies’ policies were 

openly stated in written form, and clearly indicated that the CSR policies, patterns and 

strategies must be integrated into their business practices. The correspondences of CSR and 

business practices were highlighted in their stated values of economic, social and 

environment in order to achieve sustainable growth of organizations and society. (2) Patterns 

of CSR practices : This study used the Phillip Kotler and Nancy Lee’s concept to compare 

and analyze patterns of CSR practices in three companies and found that all were applying 

four out of six patterns; Cause Promotion, Corporate Philanthropy, Community Volunteer and 

Socially Responsible Business Practices. The corporate social responsibility of all three 

companies focus on social projects or activities which involved with the interested person both 

inside and outside organization and targeted on the strengthening of the development of 

sustain cohabit of the organization and community. (3) CSR strategies : Three companies 

shared similarity in CSR strategic approach from inside-out and then the effort was expanded 

to activities outside each organization. 
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