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ABSTRACT TE144845

This study has three main objectives. Firstly, to evaluate the possibility of cost-
benefit analysis of used car dealers’ investment in Mueang District, Chiang Mai Province.
Secondly, to analyze the sensitivity of the project if there were some changes of costs and
benefits, and thirdly, to provide some guideline for those who were interested in business.

The study assumes that the business was located in Chiang Mai, Mueang Rod region in
Mueang District, Chiang Mai province. The business was medium size, having about 20 popular
and inexpensive used cars for sell.

The data on operation cost and benefit, were obtained by interviewing 20 used car
dealers. In forecasting the market share of used car this study used the data from Chiang Mai car
registration office from 1994-2001. Simple linear regression was used to forecast the market of
used car. The return on investment is calculated by Qsing Net Present Value, Internal Rate of
Return, Benefit-Cost Ratio and Payback Period. Sensitivity analysis had also been done.

The study showed that with the discount rate of 7.25% the Net Present Value was
1,482,386 Baht, Internai Rate of Return was 45.22%, Benefit-Cost Ratio was 1.18 and Payback
Period was 1 year and 6 months.

The sensitivity analysis showed that the business could still operate, even if their
operating cost increased by 15% or project return fell by 15% or discount rate raised to12%.In
such cases the Net Present Value was still greater than zero, Internal Rate of Return was higher
than bank’s lending interest rate, and Benefit-Cost Ratio was greater than 1. The result of this

study relied heavily on the condition that car sale followed the predicted market share.





