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ABSTRACT

176026

The objectives of this study were to examine the general characteristics, structure of
production and exporting of Thai fruit and vegetables, and compare the advantage of exporting
into major markets, namely, the United States, European Union (EU); Japan and China, with the
top three market share competitive countries in Asia. In addition, this study aimed to investigate
the problems and barriers of Thai fruit and vegetable Exports. Based on the Harmonized System
in 2 digits, the fruit and vegetables in this study were 07, 08 and 20 by using historical statistics
from 1996 to 2005.

The empirical result showed Thailand with a comparative advantage in the EU, Japanese
and C}‘xinese market, whereas, it had a comparative disadvantage in the United States market.
When comparing Thailand with major competitive countries, it held an advantage over the EU
market only. From a market share analysis, Thailand had less market share in the United States,
EU and Japanese market, while taking much of the market share in the Chinese market.
Moreover, Thailand had a greater market share than the other countries in the Chinese market. By
using Revealed Comparative Advantage (RCA) with market share analysis, Thailand’s

competitiveness slightly increased in the EU and Japanese market, whereas, it tended to increase

more in the Chinese market. However, its competitiveness tended to decrease in the United
States. Besides, Thailand had more competitiveness than other competitors in the EU and Chinese
market. Moreover, the empirical result revealed that, nowadays, many countries have increased
the use of the non-tariff trade barrier such as sanitary measures, technical barrier to trade and
safeguard measures. Thus, Thailand should concentrate more on other standards, especially

regarding the residues that are usually found.





