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The objectives of thié study were to investigate the competiti\}eness of Thai rubber
exports to China. It also looked: at .factor of production and marketing of Para rubber in Thailaﬁd
and other important of countries to analyze factors determining the changing of exp&t value in or
about to provide recommendations for the improvement efficiency of Para rubber manufacturing
in Thailand. The study used the data during the year 1997-2004 and covered only natural Paré
rubber. An analyze was based on secondary data using descriptive statistic, as'. well as
comparative advantage analysis (RCA ) and constant market share model (CMS ).

Thailand’s export all of Para rubber to the world market increases 75,510.53 million
baths average per annual and growth rate of export increased 13.95 % per annual. Japan was the
biggest importer of Para rubber from Thailand, or about 32.45 % of tﬁé ic.)téi export values. The
second biggest importer were China and United State, or about 26.07 and 12.94 % respectively.
The growth rate of China, United State and Japan had increased to or about 23.09, 8.43 and 4.68
per annual.

The analysis made through the RCA showed that Thailand had the most comparative

' ‘advar.ltage in exporting Para rubber to China and next were Vietnam, Malaysia-and Indonesia with
the value of 1 1.i6, 8.91, 2.85 and 2.40 respectively. |

The analysis made through the CMS model for all of the Para rubber eprrting' values
revealed that Thailand could increase its Para rubber exporting average values of :18,060._53
million baths annually. Para rubber exporting value could surpass that was becaﬁSe‘ of :the world
market expansion with the average of 3,038.53 million baths annually. However, thé pommodity
composition effect decreased with the average of 612.34 million baths per annum. The market
distribution effect had increased with the average of 5,589.48 million baths per annum The -
competitiveness and pure competitiveness effects increaseci to 10,044.86 and 8,058.59 million’
baths f)er annum respectively. That showed Thailand was making the appropriate adju_stine'nt.

The total éxport values of Para rubber of Thailand to ‘the‘ important bﬁyéfs revealed
China had total import values of Para rubber from Thailand increased, by averagé, -5,736.65- '
million baths average per annum. However, United State and Japan had an average decfease in
import value of 2,601.97 and 7,076.26 million_: baths, with all thesé difficulties, the ‘St.l..ldy_ fdpnd
that China’s Para rubber industries had impdﬁér block ruBber, rubber smoked sheet and rubbér v |

concentrated latex from Thailand at high level.





