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The objective of this study is to compare the changes in household consumers’
behavior before and after the economnic crisis. The study focuses on two geographical areas
including the case study of the households located in the upper northern part of Thailand and
those located within Chiangmai province. In doing this, this study aims to interrogate the factors
that have influence on the household consumers’ behavior. The data included in this analysis
derived from the secondary data produced by the National Statistical Office (NSO). Specially
speaking, two rounds of the household socio-economic surveys in the upper northern region and
Chiangmai province are used, while the 1996 survey is used as a base line data, the 2000 is used
as a representation of the post crisis period. This study uses regression analysis with Ordinary
Least Square (OLS) technique as a method of analysis.

When apply the Structural Change Test with the household consumers’ behavior of the
households located in the upper northern part of Thailand, the result shows that the Marginal
Propensity to Consume (MPC) of these houschold has marginally changed after the crisis with
statistical significant. That is the MPC has increased from between 0.257 and 0.406 to 0.279 and
0.437 in year 1996 and 2000 respectively. These finding leads to the conclusion that economic
crisis has a minor effect on the household consumers” behavior in the upper northern part of
Thailand. This finding also corresponds with Keynes’ consumption theory proposing that
consumption is changing according to income. Specifically, consumption is increasing in a
smaller proportion in comparison to an increase of income. That is the household income of
those located in the upper northern part has increased by 8.6 percent whilst the consumption

expenditure has risen by only 5.0 percent after the crisis.

When apply the Structural Change Test of the household consumers® behavior of the
household located in Chiangmai province, the rcsult shows that the MPC of these household has
largely changed after the crisis with statistical significant. That is the MPC has declined from
between 0.295 and 0.604 to 0.136 and 0.278 in year 1996 and 2000 respectively. It is argued that
the declines in average household income and consumption expenditure of the houscholds in

Chiangmai province are an effect of the economic crisis.

The study of the influential factors on the household consumers’ behavior of the upper
northern part of Thailand and Chiangmai province before (1996) and after (2000) the crisis found
that all factors included in this study have some influence on the household consumption
expenditures. These expenditure is changing with statistical significant X = 0.l in the same
direction as its influential factors except the age of the household head which moves on the
opposite direction. When considering other statistical value, the Adj R’ is between 74.1 — 97.6
percent and 33.1 — 97.1 percent in 1996 and 2000 respectively. It can be concluded from this
statistical analysis that this model can be well used to explain the relationship between these

variable factors.





