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Abstract

243873

Social Media has increased its role and importance among many industries including news
organization as reporters and newsrooms have adopted social media tools to use in their reporting
process. Social media cf:aracteristics of speed, interactivity and networking begun to affect the way
reporters gather news and report it, as well as, changing relationship between news organization and its
readers, which will eventually shape the new model of journalism in Thailand. Thus, the research aims to
study on the role of social media in Thai journalism industry by trying to understand how reporters
implement social media including twitter, facebook and blog to their work routine. The research is
Qualitative Research using in-depth interview and content analysis to collect and study the data to
understand the shift in 3 aspects in news process — news gathering and distribution, changing role of
reporters and editor, relationship with news consumers. The result is that journalists in Thailand
experience the benefit of ‘speed’ from social media both in the process of news gathering and
distribution, and the most common use of social media is twitter. The benefit is the more variety of
resource and network of information for journalists to use in their coverage. Moreover, journalists has
began to do crowdsource and implement user-generated content, as well as, building online community
and promote works on social media. However, the depth side of story and community engagement is

something journalists have to find the way to implement it more effectively. -

Nevertheless, the use of social media in news process has stimulated the shifts within news
reporting process in three aspects. First, new ways of news gathering and more variety of sources and
information which help some journalists find d’ifferent aspects of stories like never before. Secondly, news
isn’t come from newsroom decision only but reporters can make their own decisions to report news
directly from the field, which means reporters have become gatekeepers of news as well as working with
audience to help generate the best stories. Last, relationship between newsroom and audience has
become more ‘two-way communication’ and ‘real-time interactivity’, which stimulate the development

process of participatory journalism.
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