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Consumer Behaviors against Goods on Sale in Discount Store :

A Case Study of Khon Kaen Province
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Abstract

The 2 main objectives of this research are to study the factors which influence consumption behaviors
of discount store customers, and to find out the reasons why the modern trade anti-group decides to use discount
store service. The survey of consumer behaviors against goods on sale in discount store was conducted in the
sampling area of Khon Kaen province. Primary data were collected from the sample of 400 consumers with the

use of a questionnaire; while secondary data were obtained from documents on income and expansion of
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branches of discount stores during B.E. 2542-2552 (A.D. 1999-2009). The data were descriptively and
statistically analyzed using the Ordinary Least Square Method (OLS). From the results, the factors which
significantly influence demand of consumers are income, advertisement, age, the number of family members,
and the opposing idea against discount store service. Income, advertisement, age, and the opposing idea against
discount store service are positively correlated; while the number of family members is negatively correlated
and educational level does not significantly correlate with the demand of consumers. Factors that cause the
anti-discount store group to use discount store services are the quality of the products, variety of the products,
facilities, cleanliness, sales promotion, services of employees, and safety of life and properties. On the other
hand, the location of discount store is the cause that affects business of traditional grocery stores and fresh

markets.
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