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QUALITY ASSURANCE
NITHIMA CHANTRASOOT : GRADUATE CURRICULUM IN ADVERTISING AND
WORKFORCE DEMAND [N THAILAND. THESIS ADVISOR : ASSOC. PROF.
SARAVUDH ANANTACHART, Ph.D., 244 pp., ISBN 974-53-2226-1.

The objectives of this research study were to : (1) evaluate the Master of Arts
Program in Advertising at Chulalongkorn University (CUMA), and (2) seek possibie
directions in developing and improving master's curriculum in advertising/marketing
communications. Qualitatively, in-depth interviews were conducted with 6 CUMA's
professors, 10 professors from advertising/marketing communications programs in both
public and private universities, and 21 executives/supervisors in advertising agencies.
Quantitatively, e-mail and mail surveys were done with 111 CUMA's alumni and current

students, and 53 alumni’'s working supervisors in various organizations, respectively.

The results indicated the overalt quality of the CUMA. However, improvement
would be done in terms of course details, facilities, extracurricular activities, and course
assessment. Besides, skills and qualifications of CUMA's graduates needed to improve
included English proficiency, communication skills, analytical skills, working attitudes,
and leadership. In general, the dominant factors to develop and improve master's
curriculum in advertising/marketing communications were qualifications of instructérs,
learning and teaching process. Improvement in such factors should affect the whole

process and finally fit with the workforce demand.





