
 � 

50601312  :  
���
����������������������������� 
���
�����    :  �
� ��!"���!#$�
���  / &�����'()*�+��), ������ ( .���)   
 ���(,
��� �0
��1�   :  ���23�4����5.6�
� . �) �78�!!�����)1(&, �
� ��!"����!
#$�
���  ���&�����'()*�+��), ������ ( .���). �����),(0:8�3�4�����6��
6���
��  :  "2.��.
*�(��4,  2���
�2,.  113 .�6�.  
 

 ����6��
6���
�����;��0; 0
�#<18��
��,�*=:�23�4����5.6�
� . �) �78�!! ��)1(&, ���
"�#�!��!���
��� #$�����������&1�����)$����!"����!#$�
��� ���&�����'()*�+��), ������ 
( .���)>�)�������8?����,8����!#$�� @ '�6��$ ���5.6�
� . �) �78�!! ��)1(&, ���"�#�!
��!���
��� #$�����������&1�����)$����!"����!#$�
���   
 "����23�4�*!
$� �
� ��!"����!#$�
��� ���&�����'()*�+��), ������ ( .���) 
�=� &�����(0:�7��6� "76<=�.16� *������ ���
��� ��=�� �6
)����������&1�����)$����!"����!#$�

���  �����������)$�� 0&�� ���!�� ��� 0
$
��$
 5����*�A���1 �� 
���  ���
�:��
��6�  
�
 (�;� 0�
� 
� ��<5����5.6"�8��>)��,#�!�(�(0: �. ��
 #$�"76 0
$
�'�6
$
��
0) 
�������0;&����� 0����������&1�����)$����!"����!#$�
���  B3:�#��#� .�������������&1����
�)$��)�:�)=�5� 3 �6�� '�6��$ �6���2�4���� �6��
��� ����6��
�:��
��6�   
 "����
������.,�78�!!��������� �
� ��!"����!#$�
��� ���&�����'()*�+��), 
������ ( .���) >�)5�6.���������.���78�!!��� CD���8 ��#����, ������B0: �0 *!
$� &�����
 0�78�!!���������������� (0: 0�
� >����$� ��(0:
1� �=� ���
$��
�� 8����E�
���  (Cause 
Promotion) 
$
�8����E�.���(0:&�����5.6�
� 
�����5������� �������������� �
� ��!"����!
#$�
���  �=� 8����E��6�����*�A���)�
�� ��)1(&,��������������6�������� �*=:�
��� ���
&��������: �����)5����,��>�)���.���8?��>)!�)�)$�������� ��� 0>���
�6�����,�������!
�����!���=:���������������  0���
=:�
��5.6��)5����,��'�6��!(��!<3��>)!�)������,��  0
������.���!8�� �+5.6������ �����=��8����E�
��� (0: 0�
� ����8?� �����;� 0�������������

=:�
��'8)����)���'�6��!(��!�6� 7� �0�(�;� 0���8��� ��"��
� 
����E���������� .����
�E�

�;�������������� "�#�!��!���
��� #$�����������&1�����)$����!"����!#$�
��� ���&����� 
'�6��!"�#�!��!���
��� �8?��)$���0���"76 0
$
�'�6
$
��
0) �
 (�;�'�6��!"�#�!��!(0:�0���
��1$ �8R�. �)5������6��$
 ���������������� �*=:�
���  

���
����������������������������� !�+S�#
�()���)   .�
�()���)2��8��� 8T���23�4� 2551 
��) =��=:����23�4�  UUUUUUUUUU..................... 
��) =��=:������),(0:8�3�4�����6��
6���
��  ............................................................... 



 � 

50601312   : MAJOR : PUBLIC AND PRIVATE MANAGEMENT 
KEY WORD : CORPORATE SOCIAL RESPONSIBILITY / SIAM COMMERCIAL BANK 

PUBLIC COMPANY LIMITED (SCB)    
  NANWIPA CHEEWAUDOM : THE STUDY OF MEANING, PATTERNS AND 
STRATEGIES OF CORPORATE SOCIAL RESPONSIBILITY (CSR) IN SIAM COMMERCIAL 
BANK PUBLIC COMPANY LIMITED. INDEPENDENT STUDY ADVISOR : ASST. PROF. PITAK 
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                This independent study has objectives to study of meaning, pattern, strategies and the social 
feedback for running the business responsible to the social of Siam Commercial Bank Public Company   
Limited (SCB). These are identifying the meaning, pattern, strategies and the social feedback of 
running the business responsible to the social. 
                   From this study found that the corporate social responsibility of Siam Commercial Bank Public 
Company Limited is the bank which is chosen by customers, stakeholders , employees and the social for 
running the business responsible to the social, running with good governance and participated in developing 
community, social and environment  including capably providing the suitable  benefit to an interested 
person. Besides the bank runs the business responsible to the social that  match  with the principle for 
running  business Permanent in 3 sides  : these are economics, social and environment. 
                  The result of pattern analyzing of the bankzs corporate social responsibility activity. By using 
the principle for form setting  of Philip Kotler and Nancy Lee found that the bank has the most  
outstanding form for proceed activities : this is cause Promotion. The important main point which the 
bank extremely cares for proceed the activities to the social ; is juvenile developing promotion. The 
strategies to proceed the social activities of the bank started from internal organization by setting to 
be a clearly policy and has an organization structure support for the movement. Of proceeding, 
communicate with the internal organization to know about organizationzs policy, set the budget 
clearly and choose the cause promotion that need only. Then proceed and communicate to outer to 
know this information. Moreover, evaluate the success of the activities after proceeding finished. 
The feedback of corporate social responsibility of the bank get the good feedback from the social , 
from an interested person including stakeholder.  
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