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 This independent study has objectives to study of meaning, pattern, strategies and the 

social feedback for running the business responsible to the social of Thai President Foods Public 

Company Limited. This research is a qualitative research from document such as an annual 

report, books, articles and thesis in both of Thai and English, including the corporate website 

and in-depth interview. 

 According to the research, Thai President Foods (TPF), as a market leader of an 

instant noodle industry,  gives the meaning of Corporate Social Responsibility (CSR) via 

corporate policies as a wide range of contribution to communities, stakeholders and all other 

members of the public sphere. Their achievement is from employee collaboration and 

customer support.  

  According to Philip Kotler and Nancy Lee pattern analysis, we found that Thai 

President Foods (TPF) has the most outstandingly charitable activities with social issue. The 

main activity is to be a sponsorship of sport venues followed by public donation. Based on the 

Corporate CSR Strategy, TPF focuses on social development participation. There are using 

three strategies for instance economic strategies, environment strategies, and social 

strategies. Feedback from Corporate Social Responsibility (CSR) make the company obtains 

trustworthiness from stakeholders and other members of the public sphere. All of activities 

make an impact to both organization and community run. This builds up the corporate 

reputation and impression. Witch lead to more sustainable development for the whole 

community in the future. 
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