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The purpose of this study was to learn how students residing in the dormitories of
Chiang Mai University perceived and used nutrition labels. The sample group of this study was
100 students (50 men and 50 women).They enrolled in the summer of 2008 academic year. The
data was collected by using questionnaires, and analyzed by using frequency, percentage, and
mean.
The results show that the perception from external image of the labels, the sample group
was perceived most about expied date. As for the perception of the information was rather low
in all items: with means 4-46% for men; and 14-52% for women. For using data on the label ,the

sample group had practiced at lower than fair level.





