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Abstract TE132086

Title : Perception, Experience and Expectation of CMU Population toward T
Application Services of Computer Service Center

By : Mr. Tanongkiete Auponno - Project leader
Ms. Benjaporn Pongchittpak
Ms. Saijai Jaiyen

The research aims at studying about preception, experience and expectation of
CMU population, who are using the -Information Technology (IT) provided by Computer
Service Center. The result of study reveals information about the iT’s consumer
behavior at CMU.

The results of research show that the computer service center's user group gets
better preception about Information technology than the other group who never use the
service. The method of publicizing and promoting of the information technology and
service activities must be different among the officers and the students. The users
prefers to use the university network as 'the best access channel on the IT services.
The World Wide Web and Electronic mail supported by the Internet are the most
selected services. The highest frequency of access time to the IT a service is from
12:00 a.m. to 5:00 p.m. The used studied groups had access in the average about one
hour or more in each time. It is about 66 percent of users' satisfactory who prefer to use
the IT services.

The studied group gave high expectation to all services. The highest expectation
is to keep on publicity the newest technology. They also gave suggestion to use various
media for the publicizing process; for examplé, the FM100 radio program, billboard, and
the circular. However, the officers prefer the circulars while the student on the publicist
method prefers the billboard. The training courses are needed by the studied group in
all level especially in fundamental and medium level. Most of the samples suggested
that the inadequate of the service equipment and the promotion from Computer Service
Center should be improved.

The researcher also suggested in improving the publicizing and promoting
method. That is to provide training courses, more promotion or publication in order to
identify the services and the service areas to the whole user in CMU. Moreover, more
service machines are required as well as training course in both fundamental and

medium level of Information technologies have to be increased.



