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The purpose of this study is to develop a corporate image measurement form which
was initiated by Sukalin Wanakasemsan in 2009 and was tested on content validity and
reliability. The methodology of this research is divided into 3 steps. 1) test of construct validity
of the corporate image measurement statement by using Factor Analysis to analyze 94
statements 2) test of reliability of the corporate image measurement form by using Cronbach’s
alpha coefficient and 3) test of appropriateness of the form by interviewing with experts from 5
different organizations; Economic organization, Political organization, Social organizati‘on,

Safety Organization and Non-profit organization.

The results of construct validity testing of corporate image measurement statements
among 500 samples shows that there are 6 factors which is be able to define corporate
images which are 17 statements of Organization, 9 statements of employee, 7 statements of
management, 6 statements of economic, social and environmental responsibility, 6
statements of goods and services and 5 statements of physical environment management.

The results of reliability testing by Cronbach’s alpha coefficient are 0.9808.

The results of testing on appropriateness of the corporate image measurement form
shows that the overall of the questionnaire is appropriate and practical. However, due to
differences of each organization there are 3 points that the form should be adjusted; 1)
Adjustment of number of questions 2) Modification of statements and 3) Determine to use 4 or

5 measurement scales.

Student's Signature =

Advisor’s Signature
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