Yy ¥

177452

- o) { A 3 4
ms3suasaiiiifaquszaadiionsinu 1) aninilgnilumslddes -
msfnousuveaingsisvisasncaniauass 2) anudesmslumisl§deio
o - o oo
msAneusuveningsAvvIRTwRzAMIALLLASY 3) AnuAaruiazdarusuuslumsly
4 P S o - 1 o “ o
Forvenstinousuusningsfsvisasaazamauuuasy nqudsznnsildlunside
~ ! o 1 ) o = J A A -
Aduldisnsguitediuunizes naduiingsivnionse Ihimhindeadesdiy
1 4
XY ] L a - o o o e
msAneuTy nnuSinvwass 5 uds dsdelil uSEm weund (szmalng) $iia
1 4 | 4
uitn Avvdu anmeled gida dda S gdon $ida vTdn Bl o R By
o _ o - o = o d .o » A P | “me A
$1a uaz USEM qWATY dida w250 Au indeadleldlumsiy fe
- aa d oA | -
wuvaeuay Jinnzideyadau add anud fevar Ausde wazdnudvuumnasgu

o ‘ - o o
TaoldTlsunsuduSegritemsisomedonuenand

HaMTIEWLN
a - - 4 o
1. ingsfvnoaswazamauuuassiiamwilymlunsidfedssnniog
a at U4 ) ad [} o
wiosddogunsal matlauaziinmisineusy egluszAuhunan
2. vingrfsvensanazamanuyassinnudesmslumalddodsziaming
& - o - ot ' [
inToaiioqunsal matliaunziBmsineusy egluszduun
Y a «t - of % -
3. vingsfvvisasuazaaanuuase Sanufaduunsdormemz lunisl9denie
o - A ’ a ant ' P
nsinousudsunniog nseallogUnsel matlauaziimsilineusy Jwnasil

' . & - P - a daa 4
nsAnousuetnaiuaue weldnisinousulugsfvuaslidssdnsnwhataiu

177452

The purpose of this research were to study: 1) The status problems of media utilization for training
the distributor in direct sales and direct marketing 2) The Needs of media utilization for training the
distributor in direct sales and direct marketing 3) The idea and the advice about the method to use media
utilization for training the distributor in direct sales and direct marketing. Group population was selected by
purposive sampling among 250 distributors in direct sales and direct marketing who had received duty
training from S different companics as Amway (Thailand) Co.,Ltd. Giffarine Skyline Unity Co.,Ltd.

Zulien Co.,Ltd. Happy MPM Co.,Ltd. Suprederm Co.,Ltd. Instruments used in this research were
questionnaire. Gathered data were analyzed by statistical of frequency percentage mean and standard

deviation with a social statistical program for windows.

Findings revealed that:

1. The status problem of media utilization for training the distributor in direct sales and direct
marketing were at medium level.

2. The needs of media utilization for training the distributor in direct sales and direct marketing were
at high level.

3. The distributor in direct sales and direct marketing had ideas and advice about the way to use
media utilization for training in kind of media (store, equipment, technical in training) as the company ought

to have training about how to use media in the best way always for better efficiency in training.



