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ABSTRACT

The symbols and information on food labels are tools for improving the
decision making food choice behavior of the consumer. The objectives of this
research were to find out how the perception of symbols and the use of information on
food labels affect the food choice behavior of clients in the out- patient department at
Ramathibodi Hospital. This survey study was conducted by interviewing 166 people
15 years and older at Ramathibodi Hospital. Chi-square and Fisher’s exact test were
used to find out the relationship between the two variables: the perception of symbol
and the use of information on the food label. Research showed that the use of
information on a food label, the health claim, the understanding of the symbol,
education, and occupation were related significantly with the food choice behavior.
(p<0.001, p= 0.001, 0.001, 0.036 and 0.025 respectively). The consumption of
skinless meat and poultry, the consumption of food compounds with coconut milk, the
consumption of milk or milk products and the consumption of cereals also
significantly affected the food choice behavior. (p=0.014, 0.005, 0.009 and 0.005
respectively)

There was a low level of understanding and perception concerning the
symbols and information on the food label of the subjects. Therefore, authorities in
charge of the symbols and information should communicate better, in order to

improve the understanding of the consumer.
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