@

a a 4 1 1 a o a
’J%@’JVIEJ'INWME ﬂafﬂ]‘ﬁﬂﬁ@]ﬁ?ﬂ‘llf)\iP:!Iﬁ'\iﬂf)ﬂulﬂﬂﬂlﬂﬂﬂquﬂﬁ@mﬂ!“ﬁWﬁTﬁﬂﬂ

lunguoudeou + 6

A ya 1o o
FOHVEY 51 d011%

A (= Y o a 1 o~ F)
219158NUT N1 HYIBATNII A3, DABAT WIAEHAN

A (= 1 FUR 4 o a
219158NU5 15w {8 an319138 A3, 35y 1wy
V1IN VINITFIND
=) =
Umisfn 2555

U |
UNAALD

awv 4 4 1 1 a o o a [ J
M31901509 nagnimsaanvedaseen Inelunguedasusinaraan ludanqu

= =V s A = [ 9 o o 1 4 Y
DUKYU+6 ll'JﬁiJ“l]ﬁ%ﬁ'\‘lﬂﬂ/‘l@ﬁﬂy"ﬁ$ﬂ°Uﬂ"lﬁﬂlﬁﬂ'ﬂilﬁ?ﬂﬂ]uﬂ@ﬂﬁQﬂﬁﬂTiﬁﬁWﬂﬂlﬂ\i@ﬁﬁ@ﬂﬂTﬂﬂ

O

o 1

a o J a 93 1 4 @
Tundasusinaradn lldsnquondeuts uazivenlSoufiouszaums Idanudyaonagns

9 q

D

(Y a =)

Y 1 d’d d' 1 [ [y L] d' 9 awv a o
ﬂﬁﬂﬁWﬂﬂJﬂ\iQﬁfi@ﬂﬂqﬂﬂﬂﬁJﬂmﬁﬂHﬂ!g‘ﬁqiﬂﬁ]V]LL@ﬂ@Nﬂu #20819N 19%11n15398 Ao VTENN
k4

q

%

1 a [ 4 a [ U o a o
deoonnanduainaraanved Ine lUdinguendou+e $1uau 365 UTHNIINNIHUA 4,084
Ao A4 A Aqo < Y A ° 2 7Y )
V3EN 1nToauen s lumsiNusrusIvToya Ao uUVFRUNIN MIN1sAATIZHToYa Tagly
1 aa A 1 1 { 1 { aa a 4
MADATFINTIUU Ao A3oeaz Aunde drudeuvumaigiu uaz ldadansinsizian
wilsdsrvmuudwunmudsrlunmsnadeuanuagiu Tagimuaszautisdiayluns
NAADVININY 0.05
91NN13IIINVI RaUanBa YA aIu vyl soan1sdieanaoll ¥1NNI
=\ o a A S A a v Y a
1,000,000 119 UMsanIuNINIIN 11-15 1 Insdszaeugsnalsean 159uiuaawan
a @ ’q Y o 1 ~ QA 9 a [ 4 a A = a
waanan lnUANIsmauInNge YaUAIaN NEAAUANAITANLINNEA UNI1THAN
Uszinn mafReanaadnuiniga wazlimsadseendudmmanaan llszmaiuniniiga
o @ 1 o 1 1 1
HansANEINI Idanud g denagniaiulszauniimsaaia wud fadeend
' 19 ¥ o v 9 a o J ~ A 9 1 a Y
vy lanud AUk UNUINNGA 7999901 AD ATUMITAUFTUNITAAIA ATUTIAT
1 @ o 1 o @ 1 o 1 Jd 1
HAazAIUTFOINIIMIIAT MU Ay Taeddeeonldnnudidgaonagnidiutlseaun
4
MIAAIA N9 4 A1 ogluszaunn
a 1 Y d‘d 1 L=
HANIINATOUANNATIN WU Aepeniill seanisdeeendell szeznalluns
o a a a a Y a d‘ 1 1 v A
Autugsne Usznngine Usziandua dszanmanan vazilszmandioon uana1eanui

9 w ! [

seaums Ianudidudenagns aiulszaumiamanuanaanuediitiodifia

9 L g



Thesis Title The marketing strategy of plastic products of Thailand’s

exporters in ASEAN+6.

Author Mr. Thanu Hoinamchai.
Thesis Adviser Asst.Prof.Dr. Adilla Pongyeela.
Co-Thesis Adviser Asst.Prof.Dr. Charunya Parncharoen
Department Business Administration.
Academic Year 2012

ABSTRACT

The objectives of this study are 1) to investigate the degree of emphasis on marketing
strategy of Thailand’s exporters of plastic products to ASEAN+6 countries, and to compare the
degree of the emphasis on marketing strategy of plastic products of Thailand’s exporters to
ASEAN+6 countries among the different features of business. The sample of this study was 365
companies from the total of 4,084 companies. The data was collected by using questionnaire, and
analyzed by using percentage, mean, standard deviation, One-way ANOVA was used to test the
hypothesis. The results of this study are as below.

Most of the respondents have total exporter higher than one-million bahts and have
business operation between 11 and 15 years. Moreover, most of them are contract manufacturing,
and mostly produce plastic products and are mainly exported to China.

The results of this study also show that most Thailand’s exporters mainly emphasize
on product strategy, follows by promotion, price and place respectively.

The results of hypothesis testing also show that Thailand’s exporters which have
different total exports, operation time, business types, products, processing types and exporting

countries have significant difference in the degree of the emphasis on marketing strategy.



