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Abstract
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The purpose of this research study was to analyze the form and techniques of
advertorials in magazines, media exposure behaviors of consumers, knowledge and attitudes
toward advertorials, brand companies and magazine media organizations. Content analysis
and survey research were used. The samples of the content analysis were 1258 advertorials
and theme features from 18 magazines while the samples of survey research were 400 |
consumers. Descriptive statistics and inferential statistics were used to analyze the data.

The research results revealed that 1258 advertorials and theme features from 18
magazines, the cosmetics and beauty products employed advertorial techniques the most.
The advertorials form used in the magazines was the articles presenting product information
via celebrities” experiences.

The results also showed that there was a relationship between media exposure
behavior and knowledge about advertorials at the significant level at 0.00. Also, there was a
relationship between knowledge about advertorial and attitudes toward advertorials at the
significant level at 0.00. There were the relationships among attitudes toward advertorials
and attitudes toward the brand companies and attitudes toward the magazine media

organizaﬁons at the significant level at 0.00.
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