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N Aantlasan Philip Kotler, Marketing Management. 2000, p.19.
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Tinua 9 178U (Games)

314 ¢] (Other)

e  oway
7 ;1%‘1;1A1ﬁ;qmqu3 (High Quality Content) 75%
A1ud1e1uns 19 (Ease of Use) 66%
a171 111aa 14157 (Quick to Download) 58%
ﬁmsﬂ%uﬂgmﬁuam (Updated Frequently) 54%
U519 0UAZUDILDN (Coupons and Incentives) 14%
YOUATIAUM (Favorite Brands) 13%
ﬁtﬂﬂiﬂiﬁﬁ%ﬂﬁvﬂ (Cutting Edge Technology) 12%
12%
mmmmm”lumﬁc?;a (Purchasing Capabilities) . 11%
ﬂ%”mﬁam"lﬁmuéfmms (Customizable Content) 10%
Nszuuaunuaz0wilyn (Chat and BBS) 10%
6%

1311 : Manchester Institute for Popular Culture, poulail : 1999
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