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Research objective of this study is 1) the comparison of image of Chinese and
Japanese restaurants among Thai residence 2) the comparison of national image of China
and Japan among Thai residence 3) the comparison of images of Chinese and Japanese
restaurants in Thailand

To capture the best of both qualitative and quantitative approaches, mixed method is
applied in this study. 400 questionnaires which have both closed-ended questions and open -
ended questions were sent to Thai residence between 15-60 years old. 2 Chinese restaurant
managers and 2 Japanese restaurant managers were interviewed. Percentage, mean and

Pearson product moment Correlation Coefficient were used for data analysis.

According to data collected from in-depth interview, the effective public relation of

restaurants creates good image among customers.

Research result of this study is as follows:
1. Correlation between restaurants image and national image among Thai residence
(Focusing on China and Japan)
2. Image of Chinese restaurants and Japanese restaurants among Thai residence is

different.
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Field of Study: ......Public Relations... Advisor's Signature ....... ﬁ‘ ......................
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