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ABSTRACT

This study aimed to explore: 1) demographic attributes; 2) behaviors on exposure
to information form on-line media; and 3) using information from on-line media. The sample
group in this study consisted of 12 women living in Hua Hin district, Prachuabkhirikhan
province. They were classified into 3 groups: lightening for beauty group, lightening for health
group, and lightening for work group. A set of interview schedules was used for data collection.
Results of study were as follows:

Demographic attributes It was found that age range of the informants was 18-35
years. They were certificate students, higher education students, and working women (1, 2, and 9
persons, respectively). Some of them were married and others were single. Most of them were
bachelor’s degree holders, government employees/ officials, and private company employees.
They had an average monthly income for 13,583 baht. Their average weight before the lightening
was 67.5 kg. but 62.3 kg. after the lightening. Their chronic disease included respiratory
syndrome, allergy, and thalassaemia. Most of them used to take medicine for lightening.

Behaviors on exposure to information form on-line media It was found that most
of the informants mainly had exposure to on-line, google, and facebook. They used it for 4-5
times per week on average, 30 minutes per visit (time). The informants usually used it at home or
in the office whenever they had available time e.g. lunch break, after office hours, after class, and
holidays. This was because it was convenient and easy to access the information for making a
decision. For problems encountered, there was too much information and it was overlapping.

The informants used the information as follows:
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1. Awareness stage. The informants perceived the information through inter
medial. The information included appellation, indications benefits, and products. The lightening
method was in the form of presentation, advertisement, or a short phrase e.g. ‘It truly lighten your
weight, no yo yo.” The communication context was different based on objectives of an
individual. The lightening for beauty group, for instance, they might greet a friend like “why are
you fat with blubbing cheeks and belly?” In contrast, the lightening for health group might talk to
a friend about ailment whereas the lightening for work group might talk to a friend about work
personality.

2. Interesting and alternatives selection stage. Most of the informants sought
for additional details of the information through inter media and alternative estimation based on
appropriateness of their needs. Content of the information include indications of production
ingredients and lightening methods. The communication context was also different among the 3
groups. For example, the lightening for beauty group had the context on need for lightening
whereas the other two groups shared the same context on experience and beliefs.

3. Decision-making stage. Most of the informants made a decision by
themselves to purchase the products. The content was based on observation of clear outcomes,
appropriateness, complexity, and convenience. The presentation techniques include the before-
after comparison and certification of celebrities. For the difference in contexts, the lightening for
beauty group and work group focused on need for lightening whereas the other group focused on
the equilibrium with daily life activities.

4. Evaluation stage. Most of the informants did the evaluation form their own
satisfaction together with their friends’ opinions by observing the changes occurring with their
figures and shapes getting smaller until they felt trusty. They would share their experiences to
friends and acquaintances if the product or the diet method was effective and able to response
their own needs as expected. However, if the product had seriously side effects, such as being
unsteady, irritable, having a headache, a dry mouth and a palpitating heart, they would stop using

the product immediately and would never buy that product any more.



