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ABSTRACT

The objectives of this study were to: 1) conduct a survey of tourism source
context of Luang Prabang district, Luang Prabang province, Lao PDR; 2) identify behaviors of
foreign tourists visiting Luang Prabang district, Luang Prabang province, Lao PDR; 3) estimate
tourism marketing mix of Luang Prabang district, Luang Prabang province, Lao PDR. A set of
questionnaires was used for data collection administered with 400 foreign tourists obtained by
accidental sampling (February-March, 2014). Obtained data were analyzed by using the
Statistical Package for the Social Sciences Program.

Regarding the tourism source context of Luang Prabang, it was found that Luang
Prabang was a world heritage covering an area of 818 square km. with the population of 81,994.
Luang Prabang had famous tourist spots. It had potential in tourism in terms of beautiful places,
culture, history and nature. Luang Prabang was registered as a world heritage town on 2"
December 1995 due to its best uniqueness and well conservation in Southeast Asia. Luang
Prabang had 37 tourist spots: 29 cultural sites, 2 historical sites, and 6 natural sites.

Findings should that most of the respondents were male, 44 years old on average.
Most of the respondents were American, British, French, German, and Canadian. Their
occupations were doctor, writer, and housewife, respectively. Most of the respondents were
bachelor’s degree holders and married and their an average monthly income was 3,548 US.
Dollars (106,440 baht). Most of them visited Luang Prabang for the first time. They visited
Luang Prabang for relation and new experience. They made a decision to visit Luang Prabang
because of its predominant culture and trading e.g. night market (walking street) which was the

most popular among foreign tourists. Their travelling expenses in Luang Prabang were 557 US.
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dollars (16,710 baht) per visit. They stayed there for 6 days on average and most of them stayed
in a hotel. They went to Luang Prabang by airplane. They knew about Luang Prabang through
internet and friends. Most of them visited Luang Prabang with their families. They preferred to
purchase Lao clothes and silk. Most of them wanted to visit Luang Prabang again because they
impressed cultural tourism most.

Regarding tourism marketing mix of Luang Prabang, as a whole, it was found
that there was a high level of the importance of the following 4 aspects: product, price, place and
promotion. As a whole, the respondents had a high level of their opinions about product and a
highest level of reasonable price of food. They had a lowest level of opinions about the service
charge of vehicles. For distribution channel, as a whole, the respondents had a moderate level of
opinions. They had a highest level of opinions about clear location of tour companies and tourist
service centers, but a lowest level about tour program and accommodation reservation. For
market promotion, as a whole, the respondents had a moderate level of their opinions. They had a
highest level of opinions about continual tourism public relation but a lowest level of opinions

about advertisement through television, printed material, brochure, and leaflet.



