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This qualitative research aims at studying the nature of Thai online video clips
users fr?)m YouTube.com. A survey of 400 YouTube users was conducted to examine
users’ motivation for using online video clips, their video clips using behavior and the
perceived effects of online video clips on individuals and society. The results indicate that
the respondents use online video clips mainly to satisfy their needs for entertainment and
for information. In terms of the characteristics of medium, the users like watching online
video clips on YouTube because the medium enables to choose content, to watch videos
repeatedly, to choose among a variety of content, to expose to the content not available in
other media. Move over, they also use YouTube because of the high quality of the video
clips and because it is convenient to watch the clips on YouTube.

Most respondents started using YouTube in the first 2 years after YouTube was
launched. Only 10.3 percent is uploader. Most of the respondents don't use YouTube as a
social network site but rather use it as a video data library. They moderately share videos
via other websites such as Facebook.com, Hi5.com and webboards, and sometimes talk
about the video they watch on YouTube with other people. The content category that was
most often used by the respondents is music videos or music clips.

Regarding the effects, Thai users think that online video clips have more impact on
the society rather than on themselves. Moreover, they think that online video clips have

more positive effects than negative effects.
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