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Abstract

Man-made dive site is a potential destination in diving market in Thailand,
especially in Pattaya, if marketing management and public relations are well organized
as a effective system. The potential analysis of marketing plan is needed urgently. In
order to use the highest social value and may be an alternative choice to natural site
and can reduce the degradation of coral reefs has been a part of nature. The purpose
of this study were 1) to study the general status of the market and the market's dive in
Pattaya, 2) to study the needs of diving tourists,. The pattern do needs, and trends in
the tourism dive sites in the future, 3) analyze the market and marketing diving tourism
potential and 4) to stipulate the conditions and limitations of various measures as a
data for crafting strategy plan and mechanisms for sustainable diving tourism in Pattaya.
5 Force Analysis is the method studying the market structure and Marketing Mix (7Ps) is
applying to explain demand of diving. The last, willingness to pay and factors are
estimating by Contingent Valuation Method (CVM).

The characteristic of diving market in Pattaya is special and different from other
travel business, the tourists must have taste and favour to adventure in underwater as
well as have information or knowledge about its. The market structure of the diving
business in Pattaya is similar to Monopolistic Competition Market, is a market with many
buyers and sellers. However, both buyers and sellers have the freedom to buy and sell
and not affect between entrepreneurs or other tourists. However, travel goods, dive
sites, or diving programs are the same and have some difference in service and
advertising.

Sustainable tourism development in man-made dive site in Pattaya, There have
a potential including 1) many man-made dive sites, Ex-HTMS Kram wreck nearly Phai
istand; Ex-HTMA Kood wreck nearly Sak island; Tawaeng Beach pier on Lan island or
rubber yard in the middle bay of Sak island, which have variety species and 2) the
facilities in Pattaya such as accommodation, restaurants and various public utilities. But
there are limitations in unclearly policy for diving development in Pattaya. There have
only activities that promote the conservation of marine resources such as garbage
collection in the sea, planting corals or placing a man-made corals.

Man-made diving site in Pattaya responding to 2 needs are including holiday or
leisure and diving study. This site is a novelty, is a source of learning, has variety of
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marine fish and is challenge dive site. The average diving cost is equal 2,900 Baht per
person per time but tourists are willing to dive in just 1,400 Baht per person per time.
And factors affecting the decision to pay a diving fee are that the income level,
education or experience SCUBA diving and satisfaction with various aspects of the
marketing mix to meet the rare animals, nearest accommodation, not far from Bangkok
or cheap price.

Overall, the man-made (wreck) diving market in Pattaya is great potential for
development. Measurement to improve the diving market are include: (1) safety
measures such as re-allocation new dive site and utilization, the diving buoys
management, carefully drive the boat, dive teaching standard, the ratio of instructors
per student is adequate (2) The fee for maintenance resources in dive site and (3)

regulations that help manage the utilization of diving area of various stakeholders.
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