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In this thesis, the researcher investigates (1) the behaviors of hiring
logistic service providers by steel manufacturing industry businesses engaged
in operations from the middle stage of semi-finished steel products to the
final stage of finished steel products. The researcher also investigates
(2) the management of logistics by steel manufacturing industry businesses
engaged in operations from the middle stage of semi-finished steel products to

the final stage of finished steel products. Finally, the researcher considers
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(3) the factor of service marketing mix insofar as it influences decisions to hire
logistic service providers by these businesses under study.

The population consisted of seventeen steel industry businesses holding
metallurgical-processing licenses under the Minerals Act B.E. 2510 (1967).
Used as a basis for categorizing these businesses was pertinent information
provided by the Small and Medium Enterprise Development--SME Bank of
Thailand. This information shows that there are twelve large and five medium
or small steel industry businesses.

In regard to the hiring of logistic service providers, it was found that
fourteen companies were experienced in hiring and hiring for logistic purposes.
The remaining three companies did not have hiring experience and dealt with
logistics on their own. In regard to transportation, the customers of the companies
inexperienced in hiring provided vehicles for transporting products.

In respect to the management of logistics by these steel industry
businesses, it was found that management efficiency was at a rather high level
with the aspect of delivery exhibiting management efficiency at the highest level.
Next, in descending order, were the aspects of manufacturing, planning, and
sourcing, an aspect at a level equivalent to the aspect of receiving products
returned by customers, respectively.

In respect to the attention paid to the factor of service marketing mix
insofar as it influenced decisions to hire logistic service providers, it was found
that at the highest level steel industry entrepreneurs paid much attention to the

aspect of process. Next, in descending order, were the aspect of products as
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equivalent to the aspect of individual, the aspect of price which was equal to
the aspect of channel for service provision, the aspect of marketing promotion,
and the aspect of physical environment, respectively.

In the testing of hypotheses, the researcher found that the three factors
of organizational size, logistics management, and service marketing mix evinced
by the logistics services providers did not affect steel company behaviors in
the hiring of logistics service providers.

In addition, in testing the hypothesis concerning the differences between
small- and medium-sized organizations and large organizations, the researcher
found that differences in organizational size did not correspond to differences
in the management of logistics and the attention paid to the factor of the service
marketing mix evinced by logistic service providers.

| In view of the researcher, steel industry entrepreneurs should consider
hiring logistic service providers in less capacious or less expensive
undertakings. Overall, hiring can be more efficient than handling certain
operations by the corﬁpanies themselves.

For logistic service providers, the factor of service marketing mix should
be used as a tool that can generate higher levels of satisfaction on the part of
customers, especially in regard to the aspect of the service providing process
because logistics work is related to regulations and procedures. If regulations
and laws are not followed, the working process will be slow and affects those

industries with steel products being basic to their operations.





