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Abst.ract

This research has the objective to study the campaign to suppress
vote buying in the general election on March 22, 1992; Ministry of Interior
has formulated the policy of/ promoting and disseminating political
knowledge and consciousness to Thai voters including providing supervision
on the election to make it clean and just according to the project of
democracy dissemination at village level of which Changwat, Amphoe,
Sub-Amphoe and Municipality are assigned to carry out the task as planned.

The scope of this study is to examine the format and the methods of
conduction the work of the operational groups which disseminate democfatic
ideologies in Chiang Mai Municipal area. Data are collected from
pperat.ional reports, statistics, documents pertaining to the tasks of the
operatinal groups. |

Apart. from the above mentioned objective, the study also has the
purpose to study the effects of socio-economic and psychological factors

which affect the rate of turn out of voters in Chiang Mai Municiplity area.



