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ABSTRACT
TE142806

The purpose of this study was to study the feasibility study of vending machine for drinking water
business project in Khon Kaen University area in order to use this result as the supported data in
considering for the investment and propose the feasibility of this project to the medium and small sized
business entreprencurs who were interested in investment. This study studied the teasibility of marketing
and monetary.  Consumer interview form and business entrepreneur interview torm were used as the
mstruments.

The results of the study were as follows:

1. The results of Marketing aspect, concerning with the aspects of drinking water consuming
behavior, showed that the drinking-water consumer could supply drinking water by buying it especially
the 10 liters cloudy white drinking water bottles at high level.  Most consumers bought them from the
service car bringing the water to the resting places. The consumers supplied them in average 1-5 times
per month and paid for them in average 51-100 baht per month. In the aspects of using vending
machine for drinking water, it showed that most consumers, 80.5%. knew about the vending machine
for drinking water but the consumers, 39%, had used. There were drinking water consumers, 4%, {rom
vending machine for drinking water by supplying 1-5 times per month and paid for it 1-50 baht per
month.  The reason of using this machine at high level was that it was convenient. The reason for not
using this machine at high level was that they were not familiar with it.  This vending machine for
drinking water business is feasible in products, price, sales promotion and place.  In addition, the market
of vending machine for drinking water business is the  monopolistic competition market. The suitable
marketing strategies were price -setting strategy: the price was set lower and advertising strategy. It could
be concluded that the vending machine for drinking water business in Khon Kaen University area was
feasible in Marketing aspect.

2. The results of Monetary aspect showed that the payback period in this project was 5 years 2
months 3 days. The Net Present Value was 126.255.48 baht. The internal rate of return in the
mvestment was 14.86 percentage and the benefit cost ratio was 1.20 times. The volume at Break even
point was 842,498.18 liters. Considering trom the teasibility in monetary, it showed that vending

machine for drinking water business in Khon Kaen University area was feasible in Moncetary aspect.



