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Behavior and Factors Influencing Consumers' Purchasing Display Cards

[

4
MUY WGUNENT T

Tanarsanmiuyevlay ﬂm /)
owiimninn Viho el
( 399MAans19s0 lauan1d INYSIUUN, PhD. )
owsgnfinnInndinussm D (V)
( 1150nNUNITIN SUNSISTyde, PhD. )
o t% a A A 7
FINTNIAIN AL L
( 5%16@51%155@% WWANIAD, Ph.D. )
U a Aa (v a (v das [
PVUNAINGIQEY HH1INASNHAIAITAIIVIDILUAD
P G o A—
( $09PNAATINIOINTY D19AIMIY, M.A. )

AMUAL UNAINENAL

b T - -
i T deu ) Udwa. 2290



