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The objectives of this study are to analyze consumer’s behavior and factors affecting buying
decision of chemical-free Namdokmai mangocs in Bangkok Metropolitan, and also analyze production
and markcting of chemical-free Namdokmai mangoes. The data was collected from the target
customers in Top Supermarket in Bangkok arcas. In this study, the percentage has been applicd in

descriptive analysis while the Logit modcel has been used to utilize the quantitative analysis.

The results of the social — economic of consumer rescarch has showed that most of consumcers
arc female. single und age between 21and 30 years and most of them were officers and well educated
(hachelor degree). The personal income was not over 10,000 baht and their houschold income was more
than 40,000 baht per month. The main reason for customer to buy the chemical-free Namdokmai
mangocs is the safety guarantee from the government agency. The factors affecting on the buying
decision are the appearance of Namdokmai mangocs, consumer age numbers of study year, price of
chemical-free Namdokmai mangoces, and the period of time to the place where they can buy. These
factors were correlated with the research hypothesis but the consumer’s age factor was reverse 1o

hypothesis.

As per this study indicated that most of consumer concern on the quality of mango plantation
and the guarantee from state agency. The quality assurance agency and the standardization for
Namdokmai mangoes should be established. In addition, the govemment should promote the chemical-
frec mango plantation and the place where distribute together with the information such as the healthy.

the standardize, the price and the other nutrient of Namdokmai mangocs.





