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This thesis aims to study the relationship between shoppi’ng plazas and changes in
Bangkok people’s way of life during 1983 and 1996, exploring the development of shopping plazas
in Bangkok, their promotion techniques, and the middle class’s way of life: the consumption habits,
and leisure time spénding.

In 1983, the shopping plazas were the center of department store, stores, and other services
for both entertainment and recreation. In addition, this year was the beginning of these shopping
plazas expanding to suburb areas.

The study reveals that there were the expansion of the department stores and shopping
plazas in Bangkok both in the center and suburb areas from 1983 to 1996. This was a result of
an economic prosperity during 1987 and 1996, the expansion of the middle class as well as
the consumer society. Attempting to be recognized and popular, the shopping plazas comply with
the preference of the middle class’s way of life.

The relationship between the shopping plazas and the Bangkok people’ s way of life was
interactive. The Bangkok people’ s way of life, especially the middle class indicated the growth and
the popularity of the shopping plaias. Meanwhile, the shopping plazas was also clearly determined

the middle class’s way of life regarding their consumption and leisure time.





