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ABSTRACT

171449

The purpose of the research was to study consumer’s satisfaction for purchase housing
projects in Udon Thani city planning area for recommend marketing strategy. This research used
model of consumer behavior (S-R Theory) was to find out consumer behavior for purchase
housing projects. The research data collected by secondary data and primary data (survey
collection). In this study, questionnaires were used to collect data from 2 sample groups, which
consisted of 279 residents of housing project and 162 interested customers. The data from
interview questionnaires were analyzed by computer using SPSS/PC program. The statistics used
were descriptive statistics (frequency, percentage). The results of this research were as follows:
According to personal factors the result of the study discovered that most of them were age
between 31-40 years, bachelor degree and the occupation were government official. Housing
factors found that single house with one floor was the most popular, 3 bedrooms 2 bathrooms, the
house area between 101-150 square meter and the land area between 51-100 square wah. Price
was range between 750,000-1,000,000 Baht. The consumer paid in term of installment more than
Cash. The Key success factor that influencing the consumer’s satisfactions to purchase the house
were as follows: the came location first, second was communication system, third was beautiful
environment and good security guards in the project, and marketing promotion was the last.
The marketing strategy selected to focus customer group with government official. The project
location will be stand at suburb of Udon Thani. The house will be single house with one floor, 3
bedrooms 2 bathrooms, the house area between 101-150 square meters and the land area between
51-100 square wah. Price was range between 750,000-1,000,000 Baht. . In terms of the marketing

promotion make advertising.





