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The purpose of this sludy s to @ 1) inveshgate the commearcial slatus of music {ape casseiis
for children iy the past, present and the luture frend. In-dept mterview was apphed 1o coltect dats

- |

fer the tirst objective from 6 tape casselto for chuldren producing compames. 2) The study o
commusnication factors aftecting parents’ purchasing behavior, Field survey was used to colled!
Aata for the second objectve from 400 parents resided m Bangkok. The results of this study are e
tollowes
17 1 was recognized that this busmess started i 19710 At present, the busimess tson the
esser competitive climate as the busmess cannot make good profit. The producers’s onty motvatic:
o produce casselie-tape for children is love and care for children, The magor problem of dowig hs
business concermned the marketing. Tape cassette for children were classified by age of tha
chuidren. The major marketing strategy to survive i3 the utihization of "edwtzinment” inmessage and
conpearation from related parties.
21 The results of survey research can bho concluded as iollows
2.1 Parents use televisions 1o get information pnor 1o buyg decision,
22 Parents are medislly influenced by personal media and mass maedia i Duying decisions,
Howeoever, thetr own children and television are highly mfluenced,

2.4 Parents' critena of buying are appropnatencss o children’s age and child development
content desired to teach childron : good fit for the time and activity © and upon chutdros
rogeest.

2.4 Parents” with ditferent demographic charactenstics use different channel ol commumcation =
seeing  mformation

25 Parents with different demography characteristics were affected by mass media and persond

contact differently regarding purchasing  decision.

£

n - Ty oy (= ] AT I ,_\‘! by, . IL" R i
madgr . PavTeiidumns anenatadan ......" A e [

. -, - = PN |
A3 . ULNEFIANTARNANNT. . R giedea 1 TEnUIne

=1 i
Unasdngr 2582 AE N TR R TENUTAMITIN



