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Abstract
170

The first objective of this research was to survey four aspects of the local and n80r:12 lanl
vegetables; types of the vegetables, their original, the cost and the market price in terms of both
buying and selling. The subjects were 34 vegetable distributors at Ban Kham I-:'.ai community
market, Ban Pet, Amphur Muang, Khon Kaen Province. The second abjective was similar to the
first one but the subjects were 35 freshly ready-made and take-away food vendors at the same
market. The third one was to compare the needs of these two groups of people (69 total) on the
two types of vegetables.

The survey was conducted within weeks 1, 3 and 4 of January 2005. The questionnaires
were administered on site and collected after completion. The statistics used were frequency,
percentages and means.

The findings from the vegetable distributors show 60 types of local vegetable but only 28
of non local ones are available in the market. However, the ones from the ready-made and take-
away food vendors indicate that only 47 types of local vegetables and 28 types of non local ones
are used. The results imply that the need for local vegetables is still high as there are various
types of them available in the market.

Most of the vegetable distributors buy these two types of vegetables from Sri Muang
Thong market because of the low price. However, the freshly ready made and take-away food
vendors buy their vegetables from Bang Lumpoo market because the market is easy to access as it

is in the heart of the town.
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In terms of the amount of their purchases, the findings show that the vegetable
distributors buy both types of vegetables mostly on the first week of the month i.e. 2,445
kilograms and 9, 184 kilograms of local vegetables and non local ones respectively. This high
demand might have been influenced by the need for the New Year celebration. On the contrary,
the demand of vegetables of the freshly ready-made and take-away food vendors was the highest
in the third week i.e. 2,017 kilograms and 2,256 kilograms of local and non local vegetables
respectively. The reason for this might have been from the low cost of the food which suits the
limited budget of the buyers at the end of the month.

In terms of the market prices of the vegetables for selling and buying, most of the local
vegetables are more expensive than that of the non local ones. This might have been because the
local vegetables are available only for some seasons within some specific areas but the non local
ones are availab‘le all the year round almost everywhere.

The ﬁnaings imply that there are still a wide range of opportunities to promote our local
vegetables through local food preparation and cooking to maintain our traditional and healthy
way of life. In addition, the findings also assist consumer protection in terms of measurement of

the level of chemicals in the vegetables in each target market.



