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This research is conducted to understand the Thai cabin crews
about how their current 1living conditions are and what they expect
about housing in the future. In order to understand such questions,
the research studies various factors from former and current 1living
conditions personalities and work expectations about housing. To be
able to understand these factors clearly, the population of Thai cabin
crews and divided into three groups which are group of age between 20-
29 years, 30-39 years, and 40 years up to the retirement age. This
classification by age is made to understand each particular group’s
characteristics in more depth so that the ultimate goals. are
reasonably explained.

The result from the study reveals that, the 1living styles of
males and females aged between 20-29 years are influenced by
colleagues and work experiences. Moreover they often consult with
their parents about housing as most of them are single and preparing
to buy themselves residence unit(S). Single house is mostly targeted
in both recent and future as it 1is appropriated to their works
following by condominium. Their financial ' or spending habits are in
forms of each and credit cards payments. They agree traffic congestion
is their serious problems in their life.

Males and females aged between 30-39 years, nevertheless, give
the important role to the (living) taste gained from higher work
experiences. Family members play the major role of consulting,
financing, and coordinating with serious responsibilities as single
house is chosen as similar to those mentioned groups. The rest factors
are the same. )

For the group aged 40 years and above, there is a big
difference between males and females which is, both (living) taste
gained from high work experiences and colleagues do influence males
but not females. Apart from this difference, single house is most
wanted in both current and future spending habits and their thought of
traffic congestion are the same as mentioned in the groups above.
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