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quosvpsszuuilszmmuazmamion Tuavosinim ngudes1afluinfrunavi
quatetiannmlszannsaoniunswadnet Ineuvagwssays o 12 au s
NANBLLUY double-blind crossover design lasiiangudiotaeaniiiu 3 nguaaz 4 Au ngy
AuauAnuHTadanulBuoen (Decaffeinated coffee) Faunauii 2 uaz 3 IdunwnAi
Yimmaudu 70 dadnsuisumnuniuse 1 dourmionuauinlnd 1 ufa uag
nudRfiUSInma By 140 Jadnsufvuniunudae 2 FeusmSenuirdvionlnd 2
ufa HimsnageunaImsaeuauel gz SunnReudy uiwdy 30, 60, 90, 120
wag 150 Wafimudy Thnisnaden 3 auihedunime 1 e Tagadulvnguealnea
dunumusazarudutiudonsy 3 ads ndudetanausy IdaunIHe T 3 vue 1
foyait IinTinngimaunie dudvauunasgu uazliaszinnuuendiaiunieds
TaeldmsTinserniul s imaeamiafad (Two-way repeated measures ANOVA)
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