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The objectives of this research were to study the characteristics of the farmers and
adoption , the factors of the extension in improved chicken production, the factors of
Social psychology, the factors related to and influenced adoptation of poultry
innovation for commercial production of agricultural in Vientiane Municipality. The
sample of the study were 136 comimercial poultry production farmers in
SIKHOTTABONG , CHANTHABURY, XAiTHANY, XAISETTHA, and
NAXAITHONG Districts. The data was colected by using SPSS for windows. The
statistics used were percentage, arithmetic means, standard deviation, pearson’s
Moment Correlation Coefficients and Sequential Regression Analysis.

The research found that the majority of the farmers had the average age of 46.8
years old, education level of secondary school, own land of 3-5 rai, household labour
of 2-3 people , experience in local chicken raising of 3-6 years, annual agricultural
income mean of 6,32 million kips, or 23,849 Bath (the exchange Rate in the year
2003), little extension in improved chicken production, high level of innovated
comparative advantage, high level of innovated compatibility, middle level of
innovated visibility, high level of job motivation, low level of receiving information,
low level of marketing knowledge, low level of knowledge in improved chicken
production innovation, high level of interest, high level of evaluation, low level of
practice, and high level of adaptation and implementation.

The factors related to adaptation of innovation in commercial improved chicken
production of farmer were improved chicken production extension, the comparative
advantage of innovation, the ability of innovated experiment, motivation in the job,
receiving information, and knowledge in marketing. These related to adaptation of
innovation in commercial improved chicken production of farmers at the significant
level of 0.05

The factors affected the adaptation in commercial improved chicken production of
farmer were as follow:

Steps 1: The factors affected knowledge and motivation were income, receiving
information and knowledge in marketing. All of the variables explained the level of
knowledge or motivation at 29.9%

Steps 2: the factors influenced the interest were experience in local chicken
raising, visibility of innovation and knowledge or motivation. All of variables
explained the level of interest at 27.6%

Steps 3: The factors affected the evaluation were experience in local chicken
raising, visibility of innovation, knowledge or motivation, and interest. All of these
variables explained the level of evaluation at 52.4%

Steps 4: The factors affected trailed practicing were comparative advantage,
compatibility, complexity and visibility of innovation. The variables indicated the
level of trailed practicing at 36.0%

Step 5: The factors affected the final adaptation and implementation were
comparative advantage and the ability of innovated experiment. Both variables
explained the level of adaptation of commercial improved chicken production
innovation of farmers at 35.7%





