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ABSTRACT

The objective of the study titled using information technology in managing client
relationship through internet at Far Eastern College, Chiang Mai province were 1) to create
relationship among internal staff 2) to create relationship among the trader and business
alliances 3) to create relationship to the job seeker and its staff 4) to create relationship to the
target client and 5) to create relationship to the reference group. The study tools were from
internet application and quantity analysis.

From the study employed the data of the offices had shown the output in form of internet
which composing of the news, frequency asking questions and response answer, as well as e-letter
to personal user or to service the college work were also shown.

It was found that the website in internet can support understanding among the college’s
offices at the high level while convenience found in the moderate and high level respectively. In
addition, communication through e-letter and involving services by internet can increase
satisfaction and impression of the user, and also be part of positive and sustainable images to the

college.





