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Hotel business is greatly important to the country’s economic development because
it is a business that can partly help create international economy and trade to be stronger.
Particularly, Thai government now has systematically developed tourism and has thoroughly
developed and improved different tourist attractions in the country to be attractive and to
attract domestic and foreign tourist to travel to different places throughout the country. This
causes Thai hotel business to develop its service quality and to develop marketing strategies
as well as to improve business transactions to attract tourists and customers by emphasizing
the importantce and responding to customers’ needs in order for them to have more
satisfaction and more positive attitudes toward the services of hotel business. Marketing
communication is regarded as a strategy that will lead business to success and to receive
worthwhile outcomes. Thai hotel business then should give the importance to marketing
communication in order to be an instrument for attracting customers to be more interested in
the hotels’ own products and services together with development of the business quality and
services to be able to overcome the competitors. Thus, the researcher was interested in
conducting this study of building competitiveness of hotel business in Thailand: effects of
effectiveness of integrated marketing communication by gathering data from 332 hotel
business entrepreneurs and by using a questionnaire as an instrument. The statistics used for
analyzing data were F-test, correlation analysis, and multiple regression analysis.

The study results revealed the following. Most of the hotel business entrepreneurs
were males, held a bechelor’s degree, were in the position of manager, had 10 and more
years of work experience, and eamed net incomes of 20,000 — 40,000 bath per month.

And most of the hotel business was a small enterprise, was located in the South, has more
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than 11 years of business performance, had 10 — 50 clerks, had listed beginning funds of
1,000,000 - 2,000,000 bath and present funds of 1,000,000 - 2,000,000 bath.

The. hotel business entrepreneurs agreed with having effectiveness of integrated
marketing communication as a whole at a high level. When each aspect was considered,
they agreed at a high level in the aspects of meditating on the image and meditating on
effects; and at a medium level in the aspect of fund efficiency from media. The hotel
business enﬁepreneurs with different listed primary funds, present funds, numbers of clerks,
business sizes, and periods of performance agreed differently with having effectiveness of
integrated marketing as a whole in the aspects of fund effiency from media, meditating on
the image, and meditating on the effects.

The hotel business entrepreneurs agree with having non-money performance
outcomes as a whole and in each of all the aspects at a high level in the aspects of
customers, internal processes, and learning and development. The hotel business
entrepreneurs with different listed primary funds, present funds, numbers of clerks, business
sizes, and periods of performance agreed differently with having non - money performance
outcomes as a whole in the aspects of customer, internal processes, and learning and
development. The hotel business entrepreneurs had primary net earnings rate at 6 — 10%
and more than 20%, net earnings rate per total sale at 1 — 15%. And the hotel business
entrepreneurs with different listed primary funds, present funds, number of clerks, business
sizes, and periods of performance had different money performance Outcomes.

The hotel business entrepreneurs agreed with having business environments as a
whole and in each of all the aspects at a high level, for example, political situation of the
country that did not have much variance could promote planning and treatment in different
aspects of business performance to go on efficiently. And the hotel business entrepreneurs
with different periods of performance agreed differently with having business environments.

The effectiveness of integrated marketing communication in the aspects of fund
efficiency from media and meditating on the effects showed positive relationships with and
effects on non — money performance outcome in the aspects of customers, internal
processes, and leaming and development. And the non — money perforrﬁance outcomes in
the aspect of leéarning and development had positive relationships with and effects on the
money performance outcomes in the aspects of primary net earnings rate, net earnings rate

per total sales, growth rate of total sales, and growth rate of marketing share.

In conclusion, based on the results of this study, hotel business entrepreneurs in
Thailand should give the importance to integrated marketing communication because there
were positive relationships with and effects on performance outcomes which hotel business
entrepreneurs could implement them in development, improvement, and planning work

performance to achieve the goals of business performance efficiently.





