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The purposes of this research were : 1) To study the present situation of public 

relations section of Silpakorn university 2) To study opinion of the experts about the proactive 

public relations model for public relations section of Silpakorn university 3) To propose the 

proactive public relations model for public relations section of Silpakorn university.  

The samples in this study were : 1) 400 officers in Silpakorn university 2) Ten experts 

of public relations  3) Five savants who certified the proactive public relations model. The 

Instruments of this research were :  1) Questionnaires  2)  Structure  Interview    3) Model 

evaluation  form. Data analysis were : frequency, percentage, mean, standard deviation and

data  analysis  from  expert  interviewing.  

The  research result finds that : 

1. The officers in Silpakorn University had medium level of whole opinion with the 

most satisfaction  of  communication (  = 3.45, S.D.= 0.62)  and  satisfaction of  planning  

(  = 3.30, S.D.= 0.67)  evaluation ( = 3.17, S.D.= 0.80)  information gathering ( = 3.15,

S.D.= 0.80)  arranged  in  order.

2. The experts of public relations had the most agreed opinion that the 

administrators are very important for the public relations section  and  the pattern which 

situable with the proactive public relations  of   Silpakorn university that is pattern of proactive 

network administration. 

3. The proactive public relations model for Silpakorn university included 5 steps :   

1)  Study problem troubles and publicrelation section Silpakorn university working process    

2)  Officer development  3)  Analysis, observe and make the improvement plan   4)  Provide 

operating conference for  development  proactive network  administration     5)  Evaluate the 

result  of  public relations. Proactive public relations model  approve  by  savants  which  

certified  the  model  in  high  level. ( = 4.20, S.D.= 0.75)
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