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The objeétives of this research are (1) to study the influencing factors in the undergraduate
institution selection of high school students in the upper northeastern area of Thailand, (2) to study
the behavior of high school students on undergr;aduate institution selection, and (3) to set the
marketing strategic plan for Kasetsart University, Chalermphrakiat Province Campus.

Research outcomes from 1,600 samples who are studying in upper northeastern high school.
Most of them are female (77.90%). The ages of students are 18 years old, and most of them sfudy at
high schools in Udon Thani province. Most of the students have the GPAX at 3.26-3.50 and study in
sciences-mathematics program. The findings reveal that there are 6 factors in undergraduate
institution selection of high school students in the upper northeastern region of Thailand. Firstly,
regarding the quality and reputation of institution factors, students pay highest attention to public
undergraduate institutions. Secondly, regarding academic and management system factors, students
pay high attention to the undergraduate institutions support their competent students to attend
academic contests. Thirdly, regarding location and environment factors, students pay high attention
to the undergraduate institutions located in peaceful area and supportive environment for learning.
Fouﬁhly, regarding tuition fee and welfare factors, students pay highest attention to the
undergraduate institations that provide resourceful and sufficient library. Lastly, regarding
motivation factors, students’ motivation is based on career opportunities in the future. The student’s
behavior on selecting undergraduate institution can summarize as follows; most students use internet
as a tool to search for the information of the institutions, most of students search for undergraduate
institution information when they study at Matthayom 6, most students prefer consulting with their
parents about university selection, but they make the final decision by themselves. In addition, they
prefer to study the Bachelor of Science (Medical, Dental Surgery, Nursing, and Medical Technology)
and most of them prefer studying at a university in Khon Kaen province. Regarding the Marketing
Strategic Plan for Kasetsart University, Chalermphrakiat Province Campus, the marketing mix with
4 sessions are used: (1) Product Strategy Plan, (2) Price Strategy Plan, (3} Place and Marketing

Channel Strategy Plan, and (4) Promotion Strategy Plan.





