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The objectives of this research were 1) to study internet trading behavior of investors in the Scouritics
Exchange of Thailand, 2) to study factors affecting investors’ decision-making on internet trading, and 3) to
determine the important level of marketing mix that affected the investors’ choices of internct trading services.
This study used secondary and primary data obtained from questionnaires of a 250 sample of the investors in
December, 2005 . The data collected were analyzed by descriptive and quantitative methods with Logit Model,

percentage, mean, t-test and F-test at a significant level of 0.05.

From the results of this research, most members of the sampling group who used internet trading
service were male, aged 26-30 years old, had a bachelor degree, were private employees, with monthly income
15,001-30,000 baht and had 1-3 years experience in stock trading. They used service at home when the market ‘
was opened around 10.00 am to 12.30 pm with average of 1-2 times per week at 1-4 hours per time. The trading
value per time was 10,000-50,000 baht. Most used services for stock price searching during trading hours and
could do it by themselves. Additionally, the results of Logit Model found the influencing factors in making
decision to choose the intemet trading were personal factors such as gender, occupation both owner and private
company employee, monthly income, and trade experience, and the marketing mix factors such as fee, freedom
of trading and availability of real-time information at the significance level of 0.05. As for the important level
of the marketing mix, the most important factors were product and process, followed by price, place and

promotion.

In conclusion, the study suggests all stock trading companies that provide an internet trading services
should build the confidence of the internet security to all investors. Furthermore, they should adapt and develop
the services to be user-friendly with other involved information available, especially, price and analyst's

conclusion information.



