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The objective of this study was to analyze socio-economic factors affecting the consumers’
decision in using gasohol of passenger cars in order to find ways to increase demand for gasohol. The
data were collected by interviewing 400 people who used passenger cars in Bangkok. Chi-square test

and Logit model were employed for the analysis of this study.

The results of the study found that education, fuel expenses, price difference between
gasoline and gasohol, and attitude conceming the importance of energy were related to the consumers’
decision in using gasohol. In addition, the results from using Logit model found that car age had a
negative effect on the use of gasohol. In contrast, the price difference between gasoline and gasohol.

fuel expenses, and attitude concerning the importance of encrgy positively affected the use of gasohol.

This study suggested that in the short run related agents should inform the consumers in
realizing benefits from the price difference between gasoline and gasohol, and their confidence in
using gasohol. In the long run, the consuniers should be notified about the importance of energy and
energy saving, and the use of gasohol that would directly benefit to themselves and indirectly benefit

to farmers, society, and nation as a whole.





